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Abstract

This study is an effort to investigate the “ImpatBollywood on cultural transformation among
Pakistani youth in university of Sargodha’s studerffargodha. The study used the survey
method for data collection. A sample of 300 respomsl consisting of 150 Males and 150
Females aged 20-30 has been taken from the studeatsversity of Sargodha, using purposive

and convenience sampling technique.

The findings shows that majority of overall respemis prefer to watch Indian movies to
gratify their entertainment needs than Hollywood drollywood movies and they follow the
mannerism and life style shown in movies havingidanable effect on their cultural patterns.
Majority of viewers prefer cable television watclovies more frequently than CDs, DVDs,
Cinema and Dish antenna. They are more influencgdtdbevision characters especially
depicting western and Indian life style and dregsiMajority of viewers are of the view that
gender interaction in Indian movies is presentedodlgh mix gathering, office working,
Drinking, Eating, Singing, Dancing, and handshaki8gmilarly, viewers prefer to participate in
these atmospheres during their daily lives. Thdifigs show that story, casts, music, set design,
songs, violence, romance, comedy, dialogue, angesge used in Indian movies’ significantly

attract the viewers.

Moreover viewers are of the view that modern sigesused in Indian movies largely
affect the Pakistani culture. On the other handwears do not significantly prefer to wear
sleeveless tops, t-shirts, Sari, and miniskirtpeesively. The findings reveal that Indian movies
also influence the language, dresses, life stggtjivials, music, food habits, and drinking of the

native cultural trends.

Page | 108



Tnternational Journal of Reseasch

//
ﬁg International Journal of Research (IJR) Vol-1, Issue-9, October 2014 ISSN 2348-6848

IR
IN THE NAME OF ALLAH WHO IS THE

\

MOST

BENEFICENT & THE MOST MERCIFUL

Dedicated To
The Most Precious Personalities in the
World

“My Beloved parents”
I’m here just because of their blissful loagyays showered on me and their

continuous encouragement at evey st my life, they taught me to pay
resp® humanity and to love all.

Page | 109



International Journal of Research (IJR) Vol-1, Issue-9, October 2014 ISSN 2348-6848

Acknowledgements
First of all, I would like to thank Almighty Allalthat He has given me courage, and with His
help and consent | am able to accomplish my effatso pray to Him for His countless blessing
upon me throughout the life.

| profoundly thank Prof Dr. Muhammad Nawaz Mahsubai@man Department of
Communication Studies, University of Sargodha, 8dih@, for his assistance, ideas, and
feedback during the process in doing this disdertalithout his guidance and support, this
dissertation would not have been completed on thie valuable help and gracious cooperation
instilled in me the spirit to fight the odds tha&n® numerous.

| am also extremely grateful to my supervisor MmiNm Yaser Qureshi for his patronage
and affection that always serve as a shelter foanteextend an endless help, which | took as
much as | could without fear of any reluctance. Kigd involvement gave me the knowledge
that will continue to benefit me all my life. | thia him for the kindness towards me. His
unrivalled guiding principles have ushered me tapgte with the difficult task & trounced the
obstacles as fit as the fiddle.

Apart from the efforts of me, the success of thisjgrt depends largely on the
encouragement and guidelines of many others. |ttakeopportunity to express my gratitude to
the people who have been instrumental in the safidesompletion of this thesis. Secondly, it is
a pleasure to express my thanks to all respondentsparing their time to participate in this
study. | deeply appreciate their helpfulness antingness in providing the useful information
for this study. | owe my deepest gratitude to mghda for bringing me up, providing me
whatever | desired. My Father’s love is the pratecthield of mine that gives me confidence in
all my activities and guides me right. His continaqrayers, support and guidance motivated
me to become committed and honest professionalvd my gratitude to my mother, who
groomed my personality apart from making me knovatwhdidn’'t and also praying for me at

each and every step of my life. | acknowledge nmilijawho supported

Page | 110



ﬁg International Journal of Research (IJR) Vol-1, Issue-9, October 2014 ISSN 2348-6848

IR

me throughout this study. | would like to thank impthers Muhammad Imran khan, Zeeshan
khan, and Zubair Arsalan khan and sisters RukhsBRoajana, Farhat, and Qurat for their
emotional support during stressful times, and ntiepae, critiques and valuable inputs. | deeply
regret however without their support this researduld not be what it is now. My extreme
thanks for their unflinching support.

Those who supported me are numerous and | cannmdtanghem here for Constraints of
space. But it would be an injustice to miss thdofeing teachers of the communication
department have helped and shown affection for measious occasions during my stay in the
campus and | am grateful to them very much. They 8ir.ljlaz Ahmed, Sir.Ageel, Sir.Abdul
Rehman Qaiser, Sir.Shajjee Hassan, Sir.Abdul SAtibassi, Sir.Tariq, and Sir.Abdul Rehman
Madni and Salman Amin have treated me with lavé eoncern in the campus. | am grateful

to them very much.

My brother Muhammad Imran Khan has extended drelgt to me which made my stay
here comfortable.l would also like to thank my @safriends Ali Adnan , Muhammad Ahmed ,
Naseer Ahmad , Hasnain Munawar for their endless,|lcare and support in my studies and
personal life. The most valuable asset of my lhifig,family, especially my parents, deserves my
deepest gratefulness and gratitude for constamélyimg for me and tolerating me for all these
years. Without them, | am nothing. | don't find thght words to express my feelings for them

but | know that they understand.

I would also like to appreciate the role of my slésllows Imran Ahmed and Gohar Ali,
Sajjad Hussain, Masooma Zahara, Faisal Aziz, Asimaad, Mudassar Abdullah, Mahammad
Azeem, Sameer Abbas Khan, Hafiz Sajid Nazir, Zabiwhl Khan,Salman Amin, Muhammad
Usman, Ayesha Rani, Hiba tul Islam and Abdul Hasnefo helped with providing the much
needed laughs and memories. Thgak for understanding and being there for me.

It is the mercy of Allah that has made this worlsgible ultimately. No Words can thank Him.

M.Sher Juni

Page | 111



International Journal of Research (IJR) Vol-1, Issue-9, October 2014 ISSN 2348-6848

Chapter 1
Introduction

Historical Background

Word Bollywood is a play on Hollywood derived fradBombay that is considered the center of
film world. The word was derived in 1970s. Thereravenany new production companies in
1920. The films made during this period were legendr historical in nature. Such films were
popular among Indian audiences and some of the eadwallowing Hollywood action films.
Bollywood means films produced by Mumbai film inthysin Hindi language that are
distributed across India, consisting of songs, daared music as an essential component of the
film. Bollywood history is as old as other film instry in the world. Its history is varied and
complex that has gained great attention of audsentee 1947 brought significant changes in
film industry. It was the period when modern Inavas born. Old films were changing into
social reformist films that were socially criticaverviewed. In films of 1950s, filmmakers
focused lower class that was being ignored. Indiewv cinema movement development in U.S

and Europe during the period of 1960s brought $acid political changes (Grant, 2007).

In 1905 J.F. Madan established a company which si@@me western movies. He was
the great businessman who started great oppossridgr Hindi filmmaking. First Indian feature
film was shown in 1912 with the increasing demardaudiences. It was only a shot from
Englishman and was not considered the independentre film. For the first Indian feature
film, the honor goes to thBhundiraj Goving phalkdor Raja Harishchandrahat was released
in 1913. Many of the Indian silent movies were mé&den 1917 to 1931.These movies were in
Hindi and regional languages.

In 1931, the first Indian talkie “Alam Era” was neadt was basically a costume drama.
This was full of fantasy and melodious songs tlaahed success during that period (Gokulsing
& Dissanayake, 1998). The very film with sound systwas produced in 1931 that attracted
the large number of audiences for long period wieti If we look back to fifties, the Satyajit

Ray’s Patther Panchali got the global awards artdtlgo popular imagination throughout the
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Asia. The production trend increased from 19749851 With the passage of time Bollywood

moves to success that captured the world markebhasthecome contemporary with Hollywood.

Dhundiraj Govind Phalke was one of the earlier fitrakers also known as “Dadasaheb
Phalke and was the father of Indian cinema” (Ga2@i04). He produced and directed Raja
Harishchandra (1913) that was a silent movie ind#arin which female role was played by
male actor (Burra & Rao, 253). Only 10 films wem®dguced annually in the early period of
time. In the early twentieth century the cinema wasy popular among the people of India
(p.252). After releasing th&lam Arain 1931 H.M.Reddy produced and released a Blmakta
prahlada(Telugu in 15 September 1931 aNdlidasin 1931. These two movies were the first
talkie films of south Indian (http://en.wikipediagd/wiki/cinema-of-india). The sound
technology emerged during 1930s which started thsienin Indian cinema. As different films
studios emerged in Kolkata, Chennai and in MumbBairing this period many of the film
attracted the worldwide audience like Devdas.

Marius Sestier introduced the motion picture incarttinent and the first cinematic show
was shown in Bombay. This show was advertised utidename of “The marvel of the century;
the wonder of the world”. Only Europeans were a#dwo attend this show while Indian was
not allowed to enter in the show. This show proaeglobal moment for the viewers of Africa,
Asia, Australia, Europe and America during the @erof 1895 and was also screened in
Bombay theatre. Indian photographer got this ineenaind started filming shots. As Bombay
was the centre of Indian film making. The developtm&f Bombay city in film production was
related with the history as colonial city that vihe main centre of trade and business (Dwivedi
& Mehrotra, 1995).

Approximately 750 films are made each year in @&n®® studios and shown in about
12,000 cinema houses weekly to viewers that armatsd about 70 millions. After 1971 India
emerged as dominant force throughout the south. Asilan new class emerged that dominated
the social life (p.297). Indian film industry is fdred and fourteen year old. Indian Industry is
making the India largest film producing industrytite world and getting the popularity among
film lovers. From silent era of cinema to talkiBsllywood is setting its own standards. Industry

is providing employment to millions of people amdthe third largest revenue creating industry
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for India. More than 14 million Indian movie ticlsetire sold every day having about 6 million

annual viewersHttp://www.hciottawa.ca/index).

At that time music and fantasy were considered st vital aspects of filmic
experience. Since then music is considered the effisient element of Indian movies. The new
media helped filmmakers to explore the new ideab @ntents for filmmaking (Gokulsing &
Dussanayake, 1998). There has been a great wasterence on songs and dance of Indian
cinema. During this period India brought econonmd @olitical changes and was moving to the
modernism. By the 1950s Hindi cinema had estaldisteelf with the art, entertainment and
industry. During this era many of the popular mevieere made likéAwara (1951) Pyaasa
(1957)Kaagaz Ke Phool1959),and Mother India(1957). Film made during this period was
popular on international level and famous film d®&j Kapoor made his country to get large
revenue from film industry. Movies have earnedteoforevenue for its film industry (Dwyer &
Patel, 2002).

Movies made during the period of 70’s were stroniguenced through political and
social trends. While the period of 80’s saw thewnéntion of violence in Hindi movies. With
the emergence of color television in 1982 the aumdevas also changing their pattern and with
the accessibility of VCRs and the soap operas,oflapportunities have been provided for the
middle class to get films while sitting in theirrhes. In order to attract the large number of
audience the rate of violence also increased m'dilcontents that gaining popularity in Indian
cinema (Rajadhyaksha & Willemen, 1999).

India having rich traditions created a cinema tieating modern trends with its cultural
practices. Indian movies have large access todgorborder that developing large number of
audience. These movies have large reception in IgliHdst, Asia and western viewers (Losch,
2007). There has been increasing interest and aesseabout Hindi movies, as many of the
colleges, universities and other education depantsriigave introduced several courses. Many of
the students and scholars are taking more intenesesearch studies and focusing on the
different aspects of cinema. Hindi cinema and calthave gained significant importance in
south Asian programs and lot of research studige baen conducted on Bollywood and Hindi

cinema among south Asian Diaspora. Movies have egaiglobal importance with the
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cooperation of Bollywood and Hollywood film produseand directors. Most of the Indian
movies have English subtitle, so people like tocwadhdian cinema and get information about

Indian history, culture and its social system tigiotheir films (Chilana, 2009).

Indian cinema has been the more influential and idam feature for the culture of
subcontinent for the past sixty years. Bollywoodviee have great influence in maintaining the
cultural identity among second generation Indianefioans. Some of the social factors like
family and peer groups have played its significqatg in constructing and maintaining the Indian
identity. Indian movies acts as a bridge in tramsng the culture and traditions between

Diaspora that helps out in maintaining the “Indiessi’ (Tirumala, 2009).

Bollywood is the Indian based industry that is ¢desed the 2 largest film industry in
the world. Art and life style is very different isouth Asia and it is very complicated to
differentiate between their life style, art andtatg, social value system, political philosophy,
speech, costumes, which are depicted in the cind@amirrors the society. The cinema is
considered to legitimate the metaphor of socialespghat helps us to shape and understand the
society (Ahmed, 1992).

Studio Era

Songs, dance and music are integrated into Bollgwowvies. Many of the components
analyzed in Bollywood industry, legendary devotiafecoit, angry young man, action, violence,
drama, comedy, romance, and many other genres i(GA%4). Films produces during the
period of 1920 and 1930 were similar to the Hollpgdowhere studio afforded the total
production expenses and provided full time emplaytme the actors and technicians. Studios
were familiar regarding their genres of films. longeting with Hollywood Indian studios did
not have their successful film business and cowldaontrol its production, distribution, and
exhibition. There exist lot of incorporation betweis production, distribution and exhibition,

having high rates of studios. Studio era is hawsghort history in Indian cinema (P.138).

Golden Age of Indian Cinema
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1950 and 1960 was the golden period in the Indinama with the changing themes of social
issues that entertaining the large number of pewjtle the popular actors and films. Many of
the comedy, action, and romantic movies were retkakiring the technology period of 1990s
that changed the face of Bollywood. During this &mous film stars like Shahrukh khan,
Salman khan, Amir Khan, Hrithik Roshan, Madhori igixand Johi Chawla used new

technologies to strengthen the Bollywood cinemanshg their wonderful performances. With

the concept of global village the industry attrdctee large number of audiences in foreign

countries ywww.bollywood tourism.com/bollywood-history). During this phas®st critically

films were produced and the new cinema movementegtahat was supported by Bengal
cinema NeechaNagar (1946), Nagarik (1952) anlvo Acres of Land (19538id the foundation

of Indian new realism. Many of the Indian films ohg that time were the greatest films of all
the times. Telugu and Tamil cinema having theirdgaol period with element of fantasy and

mythology films (Srinivas, 2009).

The film industry was the dominant media to eaiarand educate the large number of
people about different kind of issues that influeshthe large number of people. After getting the
independence from Britain and Pakistan, India ethibd produce patriotic films in which poverty
of rural Indian was portrayed in film like “mothérdia. During the period of 1990s Indian film
started to show violence with the film of Amitabladhan “angry youngman” fighting against
corrupt politicians and leaders. During this per88 films were produced .with the passage of
time social and family issues were addressed irdiHimovies. Film showed the lives of Indian
residing in other countries and western trends vieeogight in Bollywood. Such films gained
popularity in US and Britain with popular film sgarBollywood film industry gained large
popularity during the international film festivaf éndia in 2007 which was watched by 500
million people in almost 110 countries around theld/ (Darr, 2008).

Elements of Popular Indian Cinema

Indian cinema catches lot of attention of the amcigethrough various factors that strengthen the
structure of Indian popular cinema. Some origingkédients also play its role in making cinema
popular (Pandakur, 2003). During the 1920’s and0Xfdian cinema developed short studio

Page | 116



International |

ﬁg International Journal of Research (IJR) Vol-1, Issue-9, October 2014 ISSN 2348-6848

IR

period and their production carried out indepenigelmdian film industry brought economic

development in 1940s and cinema increase its ptimauabout war movies.

Introduction of satellite television brought sigo#nt cooperation with T.V and film
industry. Indian film industry has strongly relatghip with satellite network. This network
provides the new opportunities for producer aneéaors to promote and enhance their market
of Indian films. So they started to get large rexeerfrom industry, because lot of satellite
channels depend on Indian movies, Bollywood neetglxity interviews film award shows with
many of film stars (Ganti, 2004). Today Hindi filmakers are dubbing their movies into
English, Spanish, German, French and Arabic. Theyaso dubbing English movies into Hindi
language for their ordinances. Many of the film®grate different Diaspora and set their stories
in foreign countries and international languageslidn movies consist of several dances and
songs. In Hindi movies costumes, set design, acods actress are mostly consider the eye
candy. Bollywood movies consist of 2-3 hours imrmmegghemselves in the world of violence

and fantasy. Indian movies are a poster child iobthg English movies.

At present some of channels like “Sony picture® iargreat battle with the Bollywood
movies. Many of the Bollywood and Hollywood filmgatucer and directors portray deep story
lines, acting and professionalism. It's highly asable that Bollywood have strong connection
with large masses with realistic characters, imstehonly music, dance, songs, set design,
costumes, film stars and being original rather tliellowing the Hollywood. Indian filmmakers
are very talented and producing new ideas and lwiflg significant changes in Bollywood
industry (Mathew, 2007). There are four major congus that represent the Bollywood
viewers: Nationalism, censorship, music and thieesps of Bollywood.

Nationalism

Quality of nationalism represents the whole Inchd aot speaking to just one religious sector,
language, cast system or geographical boundariadi ldnguage is considered the languages of
Bollywood but Hindi was not common language in Bawldluring its historical development.

The sense of nationalism develops with the Hindnasonal language. In early development
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traditional music was created for audiences buhb whie global importance of Bollywood the

international music also influenced.
Censorship

Indian film industry have element of censorship fibins. Certain ingredients were being
censored. Censorship strong-armed the Indian fithstry after the independence from Britain.
Sex and kissing scenes were forbidden in Bollyw(&klliman, 1986). Body language replaced
bumpingshoulders, songs took over the expression of lane, dialogue represents mussing

sexually.

Genres

Genre is the term for category of literature oreotforms of art or entertainment, e.g. Music,
whether written or spoken, audio or visual basedane set of stylistic criteria. The censorship
of India has great influenced the concept of gemmggue to Bollywood so, film censorship

came from government of India having simplisticagdeegarding movie effects. They thought
that if it found in movie, the people would purceas The government point of view was that

the style of Bollywood was not classy that mightch#éed Indianp.139).
Music

Development music in Indian movies is the origifisTwsic in drama with different style of
filmy songs. Hollywood and other film industriessal have great influence on audience.
Bollywood certainly used the Hollywood music styg@undtrack and theme songs. As music is
the spinal cord of Bollywood film, songs, and dar(®dorcom, 2007). Music directors of
Bollywood industry have various backgrounds, sorhéhem were trained, some were folk
tradition, and some were self-taught. They alsedddassical music in their music composition.
Bollywood industry has numerous film and music dioes and world famous singers. Music

directors and signers considered the superstaddslbfwood.
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Music is considering a very essential factor of [jB@bod movies. Music director
believed that music and songs are considered reegeparts for the completion of films as
costumes. Indian classical music was not considédmredfamous music at that time. It was
popular among upper classes and widely circulatedieanbrought change in Bollywood to
record the image and sound of the films separapt playback became a dominant force in
movie and in music. Playback quality realized viesvénat actors are not singing but the same
singer will sing for various characters. So it baeaa duel delight for the viewers that they can
not only watch the favorite actress but also héar desired singer. Playback provided great
opportunity for the directors to select the suigabhd great singer. Playback made the music
director a diet of film industry. The musical scen@rned into song pasteurization. So the
playback music became very popular music of theucel So 80% of popular music in India is
still considering the filmy songs. It is very haia make comparison between Hollywood and
Bollywood, as both have different types. It seerttet Hollywood music died after the fifties.
But Bollywood pop and rock music developed withosvprful entity (Dwyer & Patel, 2002).

Composition

Music is composed during the early period of filneguction. With the help of director, music
directors and lyricist mentioned the placement akim and songs in film. Music director create
the songs according to the situation of film usimg own talent and potential (Marcom, 2007).
Singers are also told about the situation of fisagnes and situation for different characters that

use suitable emotion.
Hero

Hero shows his nobleness, simplicity, innocencelkamdness. He shows his aggressive behavior
on tyranny and created his own image. Hero inithereflects the Indian thought. They believe
that the love and brotherhood associated with Gangilosophy, romance optimism from
Nehru (Ahmed, 1992). The old generation changieg tralues, behavior, tradition and dressing
with new ideas that are not truly Indian. They etiato practice the new ideas, wear new

fashionable and beautiful dresses, wearing sursggawith fast driving motorbikes or cars. The
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new cosmopolitan Indian changing their social systas hero is considered a model for himself

and for the new generation in Indian, Pakistanasad other Asian countries (P.305).
Heroine

The early Indian film heroine was portrayed asudrthat symbolized the purity of village. With
the entrance of great heroine like Siridevi, Joha®la, and Madhori dixit, the traditional values
changes at large extent with their aggressive adirthting role in the film. The role and
perception also changed in Indian movies but tle¥ipus generation treated their women like
ladies. Dance on public places, kisses with hdrortshair cut, short dresses and body language

considered the essential elements for the sucédisiso
Songs

The songs which are sung by actor and actressdiarged in context and meaning. They have
deep meaning of love, life, and death. Songs wang and heard endlessly. A world class singer
sings more than 2, 0000 songs in his life timelLa® has sung about 3, 0000 songs (P.309).
Some of the people believe that rock songs enceuthg young generation to use drugs,
involvement in sex, action and other perilous ati#is. Indian films manipulating negative

propaganda against Pakistan and they also knowPtidstani youngsters are fonder of Indian
movies. They try to create love, affection and eesamong audience towards their actor and
actress and disseminate hatred, anger about Rakestaong their viewers and also create
negative image about Pakistan at global level.amdilms are not limited to Asia but also

captured the world market.
Exposure of Native Youth of Bollywood Movies

Bollywood movies catching the attention of largedieaces and today our young generation
know everything about the life pattern of Indialmfistars. The emergence of new technology
of CDs and DVDs catch the attention of the teermdfeat are easily accessible to them. CD
culture is considered the multi-dimensional ententeent content in which sex and violence

have become the first priority of youngster. Kiss@sl romantic scenes provide them sexual
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satisfaction and excitement. The female nudityuakxoupling, violence and slang words are

also the contents of movies.

The use of computer CDs has become popular amomgggters. As they use 72% CD
for Indian movies. It is very amazing and intenegtithat youngsters spend more money on
purchasing CDs of films to gratify their needs aftegtainment. This revealed that new
communication technology created new CD’s cultureg youngsters. The finding revealed
that they watch movies (67%) for entertainment se&8% for education and 20% for sake of
information. This revealed that new technologichlancement make the entertainment need of
the audience more considerable and influential ablo. The cheap and easy accessibility of

the CDs made their entertainment requirement easier

Our youngsters are under the direct influence oflyB@od movies through cultural
dissemination, familiarities and understanding ohdil language. It is said that those who
control the media control the world. Indian entema@ent channels have become more popular
among native adolescent and children. Indian medipracticing their image through their
channels in Asia, Africa, Australia and UK. Indifilms are being smuggled into Pakistani
market after their release in India. Pakistan gowemt should encourage private global

channels and should improve its own T.V channas¢buld complete with them.

Hollywood is very much advanced industry havindetént value system from the East.
As it is the channel of influence that flows fronoljjwood to Bollywood and then comes to the
Pakistani media. It has also strong influence enciiture of Pakistani society. As culture is the
way of life, the shared values, goals and practicestoms, art, literature, language, and share
different behavior among the members of the socidia has direct influence on the culture
of the viewers that providing cultural and ententaént products, such as music, fast food like
McDonald, Pizza Hut and KFC etc. Cable channels sattllite channels are telecasting
homogenous cultural products and contents to tiferential viewers (Arif, 2009). Unlike
Hollywood industry; Bollywood does not have physiexistence. Bollywood film industry
looks like a poor cousin of Hollywood. Poetic Urdwrds are commonly used in Indian films
and also increasing the pattern of “Indian EnglishSongs and in dialogues. They not only use
the English dialogue and phrases but also make filntotally English.
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New trends in Bollywood

Indian movies are becoming very important parthef popular culture with new growing trends.
Indian films are also popular among western audisiticat are more aware about the new trends
in Bollywood movies and gossips related with Bolbad. The new Bollywood movies released
in recent years indicate several new trends in a®owhat seem to imitate from Hollywood
movies’ trends. The comedy, romance, action andlethare the most dominant Indian film
genre with popular trend# the last few years Indian films have made gdeatelopment from
commercialMasala movieso make serious films that have been improved wétv trends in
methods, themes and subject matter. This can bf easmined in currently running and
upcoming Indian moviesthe current Indian films have lot of potential torfpay the real issues
that are impressively edited, directed and cinegrafthed. The Indian movies that are directed
by the recent directors have lot of capabilitiesatfect the tastes and perception of the people
and presenting them with more thoughtful cinemae Tdécent several upcoming movies depict
the real life characters and real social probleat®d by our society. Another recent trend in
Bollywood is that some of the production housesBuollywood have been producing many

movies in the duration of one year.

Latest technology enabled the Bollywood films te@ep rapidly with the quality of
sound that allowed the audience to enjoy musicags@nd dance of Indian films. As the music
and dance were and are the dominant features #fittte films. When someone talks about the
Bollywood musical songs, dancing scenes, massivdralae comes to mind. During the period
of 1930 Bollywood captured the market with othendlilanguage films. In the period of 1950
the ratio of songs in movie decreases less thaed@lm (Chopra, 2007).

Pakistani cinema is heavily showing the Indian reevin their cinemas because they are
largely depending on these movies for their sutviMéell nowadays, most youngsters prefer to
watch and enjoy Indian movies and an entertainnséiotwvs. Pakistani media channel also
organize to show the frequently held Indian filnstieals & show and present their actors and
actresses as icons & idols for our media induddifferent viewers have different reasons why

they do so, watching these shows have effects @wvidwers and the society in general. It may
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be positive to some audiences, but it also affeetgatively too many, depending on how one

perceives and takes the spirit of the show.
Significance of the study

Indian movies are really playing with our youth’nds, as they are promoting their culture in the
minds of Pakistani youngsters. Our youth are vemdfof Indian films and also our whole
family members regularly watching Indian dramaslly@eod movies have gained a significant
importance in our society and Pakistani viewers timoprefer to watch Indian movies.
Bollywood has become one of the famous and greawlsiz industries in all over the world.
One of the major causes of Indian movie’s effeatsoar society and cultural values is the
downfall of Lollywood film industry. Pakistani cinea has great dependency on Bollywood
movies for its survival. The people even residingPakistan and following Pakistani culture
prefer to watch Indian movies. Indian cinema ang@inment programs are largely promoting
its cultural traits through dramas and films whente completely based on the Hindi folklore
(Sarfaraz, 2006).

The girls want to wear such dresses like they sestair plus dramas and in Indian films.
Young boys also want to use lipstick. Children amaing people are largely affected from
Indian movies and use plenty of Hindi words andadjaes in their daily life and try to imitate
and adopt the life styles like they see in Indieantas and films. Even the people know that it is
not suitable and right thing to use Hindi words a&mtked not good to say even they follow such
type of things just to have a fun and feel proudé¢oa fraction of Hindi culture. Pakistan and
India have their own culture and religion that seayweat difference between them. Indian films,
dramas and especially music, songs, dance, andnoasrongly corrupting our norms, values
and traditions. Indian cultural trends have deg@ggetrated into the minds of the Pakistani. The
youngsters mostly talk about Indian films, dramsl about their film’ stars and follow the

similar life pattern as they watch in Hindi charm@ittp://www.cultureandyouth.blogspot.com).

Pakistani culture, public, language and media argely affected through Hindi dramas
and movies. Indian drama’ channels especially @t are the most favorite channel to watch

the Hindi dramas among Pakistani viewers. Pakistaammas had great importance before the
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introduction of cable network in Pakistan; even theéian drama producers also admitted the
popularity of Pakistani dramas. They regularly shbeir culture, customs and traditions in their
dramas that affected the larger number of peopheirTfamily also looks busy in worship of
God. They also show heavy jewelry in dramas thigicedd the Pakistani female viewers. They
try to present their native culture but it is nlo¢ treal Indian culture which they show in dramas
and films. They only portray the positive featuffetlte society that has great influence on the
young generation. They are more aware about thdikinture and language than their native
culture. They show more loyalty and passion witkirtulture, religion and country.

It is the responsibility of Pakistani drama proeiscto produce such dramas which
promote nationalism, their true culture, religi@md traditions. Indian movies also show their
devotion about Indian and try to create hatred abuslim and Pakistan in the minds of Indian.
Instead of ban on Indian dramas and films, Pakisthows Indian movies in their cinemas.
Indian media has great influence on youngstersthag want to rule in the mind of young

viewers showing negative image of Pakistan in tbdduSajida, 2012).

Statement of Problem

What is the impact of Bollywood movies on the crétwof Pakistani Youth? Whether the
consumption and influence of Indian movies is ddfdiated on the basis of viewers’ age,

gender, education and occupation? A case studyuoth pf Sargodha University.
Objectives of the study

Main objective of the study is to determine theeef§ of Indian movies on youth in Sargodha,
Pakistan and to gain the understanding about Bolhgvmovies. This study will focus on
Pakistani viewers of Bollywood movies and its effeon culture of Pakistani youth. The major

objectives of study are as follows:

1. To determine the viewer’s consumption patternsafyB/ood movies.
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2. To obtain the information concerning the level oterest of the respondents in

Bollywood movies.

w

To obtain the information concerning the level otdication of the respondents in
Bollywood movies.

4. To determine the impact of Hindi language on thetlyo

5. To determine the impact of Hindi culture on the tyou

6. To explore the effects of Bollywood movies on thétwral traits among youth in term

of demographics.

Chapter 2
Literature Review

Literature review is considered to be the essentaiponent of the research work. As it allows
the researcher to get the earlier relevant researabout his research study from internet and
other relevant sources. The important point ofgresent study was to determine the impact of
Indian movies on the cultural patterns of youttPakistan. As television and movies create some
social problems for the cultures that are differenhature from native culture. The cultural
patterns in family, interaction and marriage arféedent in Indian movies and dramas than our

media.

Page | 125



7

International Journal of Research (IJR) Vol-1, Issue-9, October 2014 ISSN 2348-6848

12

7>

g |

The following chapter presents a reviefvtlee results of relevant studies that are

=

conducted in different countries by various resears. Schwartz (2004) stated that media can
play its significant role in providing informatioabout fashion, design beauty and body
satisfaction. It may also influential and benefidiar adult that provide positive images for

development of their social system so that they sragrge and develop their sense of identity

and about their fashion ingredients.

A lot of research studies have been cotedliin developed countries that theorized the
media influence on the attitude and behavior of ngpwaudience and perform some risky
practices. As most of the studies followed theedéht models of “media —effects” and revealed
the influence of visual media on their behaviorts@as involving in sex activity, aggression,
action and violence. They also adopt some otheawetal activities as adopting different new
dressing styles and gesture. The studies reveatedigal relation between media violence and
sexual behavior (Bolz, 1981). Audience watching eneexual content on the television in films
and entertainment programs, they will more engagesdxual activity among their friends
(Newcomer, 1991). Steele (1999) is of the view ttatcular model identifies the young
audience as active audience that may judge theagessd their content in term of integrity and
aptness for their definite circumstance and routioek exercise. Hawk and his colleagues
(1994) verified that youth seriously assess thagpratism “of the visual media products and
they select their material according to their choamd pay attention on the desired materials.
They presented their findings that females indiaidy related to sexual contents (motives, self-
concept, outlook and performance) are prognosticcarftact in media. Males have more

opportunity to appraise their information level abtheir desired contents.

TV culture fashioned and has become more powelfah ttraditional native cultural
identity. It has strong acceptance and impulsiterahamong the large number of audience. TV
technology promotes and manipulates new kind ofievalystem, believes and norms among
social system (Teffres, 1986). Studies with difféngerspectives have argued that television has
significant impact on native culture and self-cdigm of the individual. Such type of influence is
critical for the Nigerian cultural identity (Hatchel1987). Tager (1997) states “watching soap

opera is leading to a world of fantasy which we sider to be true enough to justify the
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following conclusions, shaping opinions and compgutio what we know about the real world”.
Hagwira (1999) describes that norms, values anle stgnsmitted by television are contrary to
the local cultural traits and therefore they arenpoting alien patterns among the audiences of
the receiving countries. Metz (1982) analyzed sdtudy about constructs and description about
the viewers through blurring of boundary betweartday and real. Films have different type of
format that is being shown in the cinema than ahgroformat based on ritual quality. Such type
of films largely portrayed its cultural represemias that are interpreted in form of genre and

stars that are practices on daily bases (Ellis2 @8 urner, 1999).

Sex differences have changed in medrern aggression over the past few years, as
female role have changed in modernized societifier &xamining the few research studies, it
has apparent that affects of movie and drama onedbienaudience especially female has
become visible and idealized, because they have aggressive behavior on television. As long
as society behaves them accordingly, TV effectsegmed in young audience than old audience
(Paik & Comstock, 1994)The research of social scientists about televisiotics, that how
television plays its role in repeating the pattesh&eals and morals among different classes of
the people in social system which clearly describas how the television represents the social
order (Bignell, 2004).

Bryant and Thompson (2002) concluded thauer of new communication media have
become more active and selective in understandidgeceiving the message. They were more
active agents of information than passive receivEing new media provided more opportunities
for viewers to get the information about their cemc James Curran (1991) stated that “much of
the research studies focusing on audience powershad term effect and long term media
influence as well. As for as effect of media is camed it always reinforces the new cultural
trends and communication technology that is intoeduin all over the society, as technology has
positive as well as negative effect. However tedaine the influence of cable television a new
communication pattern has gained fame throughaaitPthkistan that has become a dominant
field of research for researchers.
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Bellour (1975) stated that the passive belraviofemale audience that having the
imaginary and symbolic role on satellite channefsciv created explicit effects on the attitude
and behavior of the audience. In Pakistani soc&tgnen is considered to play a significant role
in bringing up their children and are considerexyimbol of integrity that transforms the society.
Women are also responsible to keep in touch weir tinaditional values of family. Women are
also considered a key element to portray normsvahges of its society in general. However the
study also focuses and analyzes the influence diipBood film and drama that women are

watching through cable television and dish antenna.

Herbert (1992) describes a general idea about wefachovies on television, influences
children’s play, their behavior, dressing, gestueepotional activities, and concept about
romance, and aspiration. He declared that how &rilébllow cowboys, robbery; copy illegally,
soldiers, actions of hero and villain, copying dgles which they have seen in the movies.
Thompson (1995) argues that partial conceptiomeif tway of life which is significant different
from their own lives and receives from their expades of symbolic distancing that reflect their
lived culture. The overall harmony described amargjority of poor youth who are watching
Bollywood films and are important in providing epeafrom their daily lives. Their poverty
obviously creating lot of difficulties in their emalay life matters and reading that they make of
Hindi films, how much those films enable them ta@agse from particular poverty concerned
problems. Such type of particular movies resonates motivates youth to escape from their
day-to-day difficulties (Dilalew, 2008). Satellitelevision also has strong influence on the tastes
of Indian audience particularly on new the audierfééms of these channels influenced the
dancing, dressing and talking Style of the peopid also on the Indian cinema. Indian
choreographers also copy the MTV dance style iir thlens. Most of the music tapes and
albums are sale out in India containing Indian mulsidian songs have created a new genre for
the young generation also known as Hindipop. Ballgd also play significant role in making
the women more advance and to advance their sotgsl that leading the India to the modernity
(Scrase, 2002).

Women are considered the well heeled portioRakistani social system. Middle class

residing in Lahore uttered aversion for the newetyb idea but they also admitted watching
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Indian dramas and films frequently. They also stateat all these things are presented in our
society which is being watched by middle class apper class also. They also considered that
media is also responsible for creating perilousaba among the youngsters, as young people
are supposed as powerless casualty of the medin{lét,1998). Entertainment media brought
dramatic and behavioral changes in social liveghef viewers and they are moving from
traditional to modern society and tend to adoptwistern life style that forcing them to move
away from their culture. The modern life style ieating the female viewers and young
generation. The researchers are more involved terméing the finding whether viewers are
adopting the new fashion and cultural trends or. hotthe light of finding of his study the
researcher focused on the cable television usewing habits, effects that were being viewed
on the global channels, are mostly western ancgimd{ripalani (2006) described in his research
that Bollywood movies have always portrayed thetjsal, social and economic environment in
India. He also concluded that Indian movies refla& environment and also traditions and

cultures of the viewers from different regions.

Since the early 1960s women’s role and differentiadoissues are confronted in
patriarchal system of Indian society. Women hawgirtive role in Indian cinema. Many of the
Indian films have been made on social themes aldtérent women issues like dowry,
widowhood, rape and sexual harassment etc. It iscaompulsory that these films have been
blockbusters or have been famous among large nuofbéewers. As Butalia (1984) stated that
“such type of films only takes great interest inmaen and their issues (P.109). When a person
accepts a certain social role, he is confrontedfiaocial pressure. The social environment also
has great expectations from the person to behasadh a way that are in line with the role. It
also provides them selective exposure to informatiwat is reliable with the role changing
casting system that compels the audience to adapicylar role (Chakravarty, 1989). Hindi
films have had great impact upon cinema audienogeder Indian cinema has always provided
a reflective link to Indian Diaspora disseminatbdotighout the world. But now the western
viewers, film studies researchers and film critieve turned their attention from Hollywood to
Bollywood (Ray, 2000).
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It is believed that students are acttensumer of new form of media. They are regular
viewers of Hollywood and Bollywood movies as wedlsoap operas and drama serials which are
telecasted by media. Television emerged as a puhidre. From childhood the children are
affected by television and films. They started wegifashionable dress and singing pop songs.
They should also recognize the influence of newiomadRizvi, 2008). Most of the recently
research studies concluded that young audiencelyaexperience the smoking which they see
in films and their rate is higher than those wheslexposed to the smoking contents. Such type
of content also affected the parenting style, psabty and demographic facts (Hanewinke &
Sergeant, 2008).

Media messages are observed and limkgd attitude and behavior that lead them to
perform action (Peterson & Kahn, 1984). Impact @dm on smoking, appearance and style of
the young audience has become a focal point thaeda lot of attention of media researchers.
Certainly the existing research indication assartsunderlying relationship between smoking
exposure in movies and integration of smoking amgmang people (National cancer Institute,
2008). It was found that smoking relatively inceghdn Hindi movies that created harmful
effects on the viewers. The youngsters also uskdctm having the association with the film
stars showing their large impact. The more theyosgpto the movies then the more actions,
aggressive behaviors and crime in the society. éi@ence revealed that youngsters of all the
ages are affected by the television and moviess @hidence not only came from laboratory but
also from real life studies. Movie and televisi@angely affected the adults as they spent large
amount of time in watching television. Finding relel that boys spent much time by watching
movies on T.V and DVD while most of the researcheosked on major causes of their effects

in social environment, cultural indicators and fndiirectives (Fraser, 1996).

It is believed that cognitive, affective and bébgal processes could be changed through
repeated exposure of entertainment violent contdms may lead to desensitization. This
repeated exposure may cause large aggression asdquent reaction that may include horror,
unease, irritation and gloominess. Similarly vigernrepresenting in different entertainment
media also played significant role in creating &ggion and violence in television, movies,

dramas and video games that are most establishedestor young people. However study
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examined correlation that used a variety of reseanethods and explores the reaction of
youngsters of different ages and belonging to céfiecultures (Friedlander, 1993).

The children show more emotion and excitemerdr afkposing to the violent contents.
Although, it does not direct relate with media el and the crime. It also suggested a strong
impact of media violence on those who have moreesgive behavior to personality (Browne &
Hamilton, 2005). It influenced the ideas, thougbftyoung people and also influential in term of
fashion, clothing choice, life styles and cosmetioducts that related to fashion and design.
Media also influences the female adult in clothagiog and less influential to the rural areas
that urban (Wilson, 1998). There is lot of Indiam& which represent the loyalty with its
nation and Indian-ness with their social norms g@ndctices which is being challenged in
different manners. As Bollywood term is very difflc to categorize in any specific category
.Bollywood also considered lack of merit becausmes@f the film scholar deny to study this
term. Hindi films also have no significant relevgrweith their culture and with society. He also
revealed certain important factors that could iefice the Bollywood narratives (Dissanayake,
2003). However, further studies revealed that Batlgd movies are based on some good versus
evil master description of epics that are excitprgscribed patriarchal escapist. We always
blame Hindi customs and beliefs on many occasibrdia has always been using media as
weapon to counter the ideological grounds in PakisBollywood media has been so powerful
that it has completely blemished the representaifayur country not only in the eyes of foreign
media but also in the minds of our own people. Mealayed a significant role in our social
system in transmitting the information and knowlkedtbout social norms and values that are
projected in infotainment media. The new commuidcatechnology have gained popularity in
Pakistan in term of cable television and Hindi nesvithat are widely used throughout the
country and become a relevant field of research floe communication researches
(Rungoonwala, 1975 & Dasgupta, 1991).

Each new attempt of Pakistani government andskaki media to refute its people from
availability of Hindi entertainment media fail bes®, they have negative effects. Even if they
can’'t watch Indian films on cable television pragsa they prefer to watch it through DVD’s

and dish antenna. Indian movies, Indian dramasyfiand non —filmy songs have become a
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fashion diet of most of the Pakistani people. DVDWBCD'S and satellite television have

become large sources for entertainment of Indiarviesonot only in Pakistan but also

throughout the Asia (Reddy, 2003). Indian moviee afficially banned in Pakistan and

Bangladesh on cable television. Bollywood moviesehbeen a huge and famous source of
entertainment that is circulated through cablevisien and playback piracy. Access to

Bollywood films and dramas in contemporary southiaAghe popular culture have been

disseminated through the entertainment sourcesoae$s of cultural imperialism. The majority

of the audience interested in admiring Indian aostsiand dances viewed in Bollywood films or
having the affiliation with Indian film stars (Sonkker, 2001).

Most of the studies concluded that dndfilms and television play significant role in
developing the sub-culture of young people. It atdgtected the life styles, thinking and
behaviors of teenagers. Films have become a gredium through which youth exposed to new
ideas about fashion, clothing, behavior which nyosthulate and adopt in their everyday lives
while interacting with their friends and colleagu&ke study has revealed that teenagers select
songs and their style of speaking from films anldvision used as “scripts” in heterosexual
communication. Findings resembles with the Globattd of tobacco used in Indian
entertainment media on young people. The WHO stuglther showed that movies have
fashioned longing for sex and romance that totleel “boyfriend and “girlfriend “ that implies
famousity, self-assurance and modernity. Findiisg aévealed that ‘gangsters’ movies are most
popular among college young students and theyuslsdhe Hindi words and dialogues in their
daily conversation among friends ,colleagues at@ssmates ,such type of activities showed
heir style statement that is indicator of thefiliation to youth culture (WHO, 2003).

Undoubtedly Indian movies are continpgitospering across the world. Bollywood have
great impact on neighboring country especially Btaki which having common language. Some
traditionalists are trying to put their influence éndian contents and try to prioritize their
products in Pakistani society. But youth seem tonhare interested in following Hindi
mannerism and just paying on Bollywood industry. Rakistani society we could see the
influence of Bollywood almost everywhere. It hasdtear impact and is still seen negatively by

large portion of people. The young boys and girtsstly focus on new Hindi sings and movies
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during their every day conversation and discusdities of Indian actor and actress. They claim
that Pakistani music is not enough to gratify thentertainment needs. Indian movies are the
key source of entertainment that could inspire $takis. Many of the media researchers focus
on entertainment programs of media. They presetited research work on the influence of
television programs. Movies and video games ontadahd families, such type of program
portray media literacy and play a significant gartlecreasing negative consequences of media
and movie violence (Huesmann, 1986).

Indian script writer and directors play its vitalle in increasing the popularity of the
Bollywood films through their hard work and goodipt work. They focused on the Indian
culture, society, politics and history during theaript work. In the early period of time they
have no attractive stories that could fascinateatidience because Hindi films have lack of new
ideas but in the recent years Bollywood have gamédt of attention and popularity among the
large number of audience through the influence ofgld Indian movies (Minocha &
Stonehouse, 2006).

Most of the Asian viewers love Indian moviesdawatched throughout the world,
because Bollywood films provide source of entertant for all the type of viewer. Bollywood
movies earned great honor and respect not onlyirwitie boundaries but also beyond the
boundary that emerged in traditional family conteks most of the Bollywood films based on
new strain of westernize trends. These movies densil a great challenge for the new emerging
audience. As most of the people believed that nesdimm is negatively influencing and
manipulating them noxious ideas. So they are lgrg&nipulating the non- traditional gender
roles, sexual and violent content at large (D&l 6).

Indian films expose true meaning of life, stgieculture, and their beliefs because of
these ingredients Hindi movies are remembereddiog Iperiod and these factors attracted our
audiences. Apart from critical concept, most of vievers affected from cultural indicators like
dress, life styles, festivals, music and skin towe are portraying these specific areas of
influence that are shown in movies and dramas. Newthese contents have been affected by
course of time. In this case young people spoilimgir own norms, values and culture by
behaving like neighbor country (Mishra, 2009).
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Bollywood considered being essentialctiom of Asian cultural values. Fluency of
locations, extensive family background, funny chteg contents and humor are widely used in
films. The youngsters look to identify themselveghwole models from their native culture.
Moreover women mostly linked the Indian contentstfe glamour as it attracts them to adopt
the new Asian fashion trends, clothing styles aadejry. People who watch Indian movies
believe that these are ways to keep in touch wittual roots. Asian can understand Hindi from
exposure of Hindi movies. Older generation consitiat Bollywood play its role to protect
history, traditional values and customs of Indiagisty, as it helps the youngsters to develop
bonds with their traditional and cultural aspeétadience in most of cases acknowledges with
their temperament and different kinds of issuesaleg in Hindi movies. Family problems are
particularly projected in these movies and expegsn They try to share and relate with their
own lives. The viewers of such movies also recogphiwith household subject (Wilson, 1998).
Another important feature of Bollywood is that mos$their films are musicals containing six to
eight songs in a film. Actors often play domestiteras a father or son. They are very much
familiar about dance, fight and also funny scemeshie movie. Songs and dance changing

according to the scene in the film are the main@®of the movie’s revenue (Srinivas, 2002).

Chakravaty (1998) has analyzed diffeaspects of Bollywood movies that differentiate
the nationalism and culture. It focuses on theificant role of women in films and assumes that
these traditional and radical factors increasedvibeership of Bollywood movies. The success
and popularity of Bollywood depend on several fexctike young and beautiful romantic couple,
lengthy songs, and lip kissing by actors, changiogfume after every five minutes, its attractive
set design etc. Famous lady become miss world ahel @arned popularity in other fields before

casting of films. Their fan watches their film fdozens of times.

Stars are given importance in the eyes of pudohid their songs can be heard by every
auto rickshaw, taxi drivers and other vehicles wlere on Indian road. Like Hollywood film
industry Bollywood also have its own synergy foe uccess of films. Indian film industry is
also given similar importance in china as Indiamadpiora is one of the rapid increasing
Diasporic communities of the world. Internationahnket also plays its role in the survival of
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Bollywood industry. As film producer stated that ¥€ar earlier film earning 10-15 percent in
foreign territories but now it extended up to 65ceat (Mishra, 1985).

Bollywood films have large acceptance acrossrimational audience and its theme also
combined with the global film production housese3& movies have great earning and can be
compared with Hollywood box office. Some of the #iimovies have gained more that 50 % of
its profit from international box office collectiorGreat ideas and stories are also dominant
factors in making the industry successful thatated the huge masses. Movies made by Indian
producers with the cooperating of internationatribsitors have had more than 2-3 times greater

international revenues when compare with the natisellers (Kearney, 2007).

With the growing popularity of Bollywoatiovies, it has been understood that viewers
responses can be judged by film box office, assestiare also made possible that how young
male viewers of Bollywood movies go to the cinenezduse they like to watch such movies
having action, sex, violence, romance while fenaldience want to watch moral stories, love
and melodrama. Few of the young viewers engag@dioscultural factors after watching the
Hindi films. Three year study of Bollywood movieadatheir viewers in India and Pakistan’
research presented variety of ideas, thoughts &edries of Bollywood movies that are
connected with different cultural and socio —poéticontexts in which movies are watched and
people’s interpretations of young audiences in faki It also represents the illustration of

sexuality and aspiration in Bollywood movies thatidses on young viewers (Shakuntala, 2006).

Hindi films usually having the elemeasftsex, romance and love that considered most
wanted priorities respectively and representatibromance in movies presented the theme of
traditional values. Even the dressing and lifeestyf Bollywood actor and actress show the
western life style that always affect the tradiibmodes of behavior. Hindi movies shy away
from modern and sexy dressing of women and kissteges. Bollywood films portray short cut
dress, wetting clothes; dances at public placels agen kissing and body language are needed

for the success of movie (Simon, 1993).

Many of the musical love stories appeared duriregahrly 1980 and 1990 that brought

significant changes in Indian economy and increabedproduction and distribution of Hindi
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movies. Indian movies were at its peak during thesiod and have maximum viewership
throughout the world. As film and drama play vitale in transmitting its cultural values from
one society to another. With the introduction ofwnmedia especially cable television and
satellite channels of which viewers have easy acte$iollywood and Bollywood movies and
they may watch any of their program and favoritearoiel even sitting in their homes
(Rajadhyasha, 2003).

Today movies are portraying sexualnese nakedness of female and open sexual
coupling that strongly affecting the female attgéudnd perception. Film stars commonly use
short four —letter dialogue that would have shocttezl film viewers and largely depicting the
sexual theme, violence and slang language into thevie contents. Most of the movies are
currently representing savage pounding, car bomamjrape scene. Actress doesn’t refuse to
be raped, tortured by one or more men. Movies lehadlenged the traditional and cultural
norms and values in term of sex, violence and Q@ff@amess (Watson, 2003). It is believed that
young people always will be enthralled about thieaetive things that are viewed in television.
Different television channels as we see today wiittrs good and having bad impression on
the viewers. Plenty of TV programs affecting thggb®logical perception of the young viewers.
It is a common perception in our social system talgvision bothers the young mind set through
its programs. Some of the television reality shbwsg the obscured talent to the stage but some
of the shows make the young people to imitate itlwatson in real life (Phadke, 2001).

According to Goswami (2006) film stars are the pafrttheir daily discussion among
friends that wished to adopt the similar mannerighich they expose in their favorite film
actors. He also illustrated that not only in urlaa@as but also in rural areas imitating life styles
hair styles and all those garnishes which actoaatress use in popular films. Yoshii (2001)
stated that how the rapid growth in new form of raebrings change in social system and
culture with altering communication modes. The rmaedia (face book, twitter, mobile phone,
internet etc.) Play its significant role in fasssimination of information that could bring drastic
changes in the world that have never been seerredithese changes renovate social association
that largely shifted the value system. The new mddused inappropriately could bring some

serious problems for the society.
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Culture is the cornerstone of a civilized sbgi When a group of people comprise a
society with their indigenous attitude, behaviod anstoms like dress, music, beliefs, language
and rituals than the combination of these actisitecalled culture (Lam, 2009). Cultural norms
and values consider those rules that help theishais attitude and behavior and such type of
role serve to determine person’s reaction to ematior physical in the society. So people
belong to a multi- linguistic society and multi bl society has different norms and values
according to the traditional value system. Cultaraaning system is logically established
network of same religious ideas, beliefs, values karowledge of causality. A bicultural group
of people have two groups of cultural meaning sydteat lead to great approach of values and
casual knowledge that is associated with that cailtiirecting the person’s perception and
responses. Every culture tends to promote itsfselestory, norms and values. Cinema has
become a great element to promote its culturakitignts of the society. It reveals that how the
individuals of specific culture think, act, live@perform their daily activities and also focus
their living style and their thinking style (Hangk&ng 1999; smith 1991). Tomlinson (1991) is
of the view that “media globalization transmittatealimensional culture to the underdeveloped
societies in which different cultural traits affedtthe environment of the society, such norms
and values have harmful consequences that are @dpgsn others”. Indian film industry has
large home market that can impose their cultureralgious values to the foreign countries
because of similarity in language and culture naisain culture is dominant on other countries on

the basis of similar language and style (PapandrEa28).

Adorno & Horkheimer (1976) stated that popwdalture not only mirrors the society but
also transforms the society through standardizatértheir films, radio magazines. This
phenomenon assumed that Indian film industry mdaipd its viewers those programs in which
viewers would be interested to watch, because Bolbd film industry produce such contents
that audience desired to watch and taking morerdstein their movies and dramas that

influenced them according to their interest andrdegBaym & Punathambekar, 2007).

Indian movies have gained its populanityall over the Asia that emerged as dominant
cultural identity but Lollywood film industry remas marginalized. As we know the marriage

ceremonies in Pakistan lasts for days and nightleesinging local songs. The young girls and
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boys prefer to sing the Indian popular songs andcela Songs may vary the condition
particularly when bride departs her home or whevogr goes to her home (Michael, 1997).
Young people in Pakistan have diverse cultural amguistic backgrounds that are widely
involved in watching Hindi movies and other satellchannels. The finding of the study
revealed that concise argument that is centereghddricular data set that has been elaborated
and analyzed the influence of global media on Rakis/outh. A lot of studies focused the term
of media influence, its consumption habits anduiefice on young audience especially impact of
Indian movies and dramas that are telecasted thraagious channels like Star plus, Zee
cinema, Star gold, Sony TV having great influeanéPakistani society (Datoo,2010).

This culture industry seems to serve the needshi® purpose of entertainment but it
hides the way that regulate those need, so theeveewy to follow the mannerism of Indian
actors and actress. Indian film industry awardedn@mse popularity to their film stars that
attract the large number of fan community. Theuafice of Bollywood film have changed over
the past few years that was characterized througgigndance, romance, comedy and dialogue
as well. These ingredients emerged with the conoekepinema and became the driving force of

Bollywood movies that influenced the traditionalues of domestic audience (Srinivas, 2002).

Latifa and Kabir (2004) stated that “e&n imagine that television has capacity to turn
out rationale of varying conventional social cusscand rituals and will set-up new fascination”.
Earlier research studies on television have beadwtded in two different points of view: media
and viewers. The requirement as media reseaciver may understand in different ways in
which media provide us some fundamentals of hee understand the world and the process

through which its message are contingent ,measurasplus (Sadia, 2008).

Research proved that heavy television viewing biddm is related with more reaction,
aggression, lack of creativity, tolerance, imagomt involvement, physical and spiritual
progress. The intrusion of India and western pnognars has almost diminished our own
identity and moving away from our religious beliefsltural, social and traditional values which
have become the fraction of our everyday life. Vieeiacapable to stimulate them because our
children may only find their identity in informanal library and catalogues in Lok Virsa. So it is

the basic responsibility of our parents to avoidirtichildren from the influence of India and
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western media. During the last eight years Pakistaedia is freely telecasting Indian and
western programs exposing such behavior that adaltchildren lasting for centuries. They are
promoting such phenomena that every child has rightlo so as shown in the television
programs ,as television sees children and aduliauvieg immoral, cheating, killing each other,
crying and involvement in sex and offence. They r@presenting the dirty picture of adulthood
that has almost destroyed their innocence andhubild (Afshain, 2010).

The role of the satellite network has been veryreapive in most of the big cities. As
study conducted in Lahore on women exposure tosém@ls on zee TV that represented the
fuzzy image of the women. Most of the women haxengly objection on the misconduct of the
young women in serials. They stated that theirydadtivities and actuality was not presented not
only in dramas but also in films (Zia, 200Rjirjazi (2010) stated in her book that “dreaming in
Canadian: south Asian youth, the Bollywood and rtheelonging about the Bollywood
interpretation, ethnicity and religion with theultural products and have considerable influence
on young Canadian and Muslims. Indian movies atesent a type of Diaspora cinema among
the desire audience, their distribution and comsténit they clearly describe the difference and
similarities and also some necessary alternativalyBood cinema has significant extend
beyond their categories. Some of the regional Balyd flms may reveal certain element of
styling (P.106). Indian Filmmakers have potdriaconvince audience that change in south
Asian societies. Because of similarities in langu#te young viewers easily relate these stories
with their lives. Indian cinema rejects the consenf Hollywood in their movies but having
consequences with western culture like Youngman wathen as its stars while promoting
language, dress, culture and behavior that seenssevigP.113).

In Pakistan youth population is expecaddut 83 million out of which 41 million are
between age of 15-29 year (Qamar, 2010). Sociataiges are the Indication in term of gender
association and are largely increasing in our $pcleowever the young people from Pakistan
belonging to the urban and rural background arelired in the new form of media and in
altering social and cultural traits by watching Balood films and different entertainment
programs (Hassan, 2010).
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Urdu television channels have ensured thetcess and have power to attract the large
number of audience taking advantage of popularftyeses Pakistani but more Indian. It is
believed that cinema has power to influence styéasyuage and cultural practices and Pakistani
viewers taking more interest in talking about tretars. They also try to captivate on Pakistani
young audience. Pakistani young men and womentldo follow the dressing and hair styles
of Indian actor and actress which are sought ouiastiion boutiques, as Indian stars have

become an important element in commodificationafdife (Qurat-ul-Ain, 1998).

A research study conducted under the topic afdsion of Indian culture through
Movies” by Tariq (2004) found that Indian culturashgreat invasion on the marriage tradition
not only on their native culture but also on thesign culture. The dress which is used by the
bride and bridegroom hairstyle, jewelry in the rieagye ceremonies of Pakistan, is largely
influenced by the Indian movies. Indian songs aadce largely affected the Pakistani society
and are mostly used for entertainment on differeglebration occasions. The viewers are
fascinated by the foreign cultural traits as corap@r local culture. Different Indian film and
drama portrayed their cultural values that atttaet young generation especially student and
Pakistani young generation.

Zia stated about a comprehensive study conducteSabgem (1994) on “Use and dish
antenna effect on Pakistani society “she conclublatirespondent have considerable large effect
on their social and cultural behavior. Those vieverho viewed the dish antenna felt a
considerable change in their lives. The new glamahmunication compelled the viewers to
adopt the general standard of living, social noohsvestern as well as Indian societies. The
finding of this study concluded that the femalepmexlent provided strong evidence in following
dresses, hairstyles and jewelry on Indian moded$ ¢htching most of their attention. Indian
dramas and films are affecting our culture a lotploytraying their false beliefs and values in
their contents. These Indian dramas and moviesrrgy to catch the attention of our viewers’
especially young viewers by showing so much desitheir contents. These contents are largely
spoiling the thinking pattern of our youth and nmayus beyond our native cultural values. It is
said that if someone wants to rule on a nationhwoellsl occupy their culture and minds through

manipulating its own culture in their lives and megent their culture in their media contents.
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Because of the downfall of the Pakistani film indysthe young viewers watch Hindi movies

because Indian movies based on good scripts stamesasts (Tehreem, 2011).

Movie theaters are catching great young audighosugh different appeals that are
favorable to youth. Theater audience considersmpoitant force to the entertainment industry.
Most of the mass communication industries focustim young audience because it is that
portion of population that will buy products andwgees in upcoming days. By the end of 1990s
most of the teenagers began to use the new pafteday most of the youngsters from school,
colleges and university are adopting the new Fashiends by affecting from films. It is
expected that young movie audience will increagedha in the upcoming years. With the
expansion of film industry, large number of peofgk that films had considerable harmful and
strong effects on the attitude and behavior ofpgeple. Most of the people believed that new
type of media was negatively and strongly affectyoying audience especially children and
manipulating them nasty Ideas. Teenagers considbeckdeavy viewers of movies as they spend
most of their time in watching cable television auine other source of entertainment (Murthy,
1988). Indian movies are seen almost all over thddvand has become entertainment medium
for the young audience who desired more sex, ve@eand action in their movie contents. Easy
Accessibility of movies successfully catches thrgdanumber of audience and gratifying their
entertainment needs. The teenagers commonly amiexpe the different scenes of movies like
emotion, violence, action and try to follow the @eristics of films stars. They usually have

favorable perception and sympathy for heroes atr@dhaangriness for villains (Ahmad, 1992).
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Chapter-3

Theoretical Framework

This chapter provides brief analytical descriptapout the theories making relevancy to the
present study, sequence of major concepts of thedysalong with conceptualization and

operationalization of the concepts. Many of theotb&cal perspectives are presented as
framework to interpret the effects of communicat@nindividuals of social system and culture
(Defluer, 1989). It is an abstract system of cote@pth indication of relationships among these

concepts that help us to understand a phenomeNé@st(& Turner, 2007).

The aim of searching the theoreticaiework for research activity is to determine th
place where researcher can put his work. It iscoatpulsory that any research would be having
a particular type of its theoretical framework. Mevhlessness it may occur that it touches the
limitations of one or more theories (Sagib, 2004 this chapter several approaches and theories
will be examined to know the people’s media consmnppatterns with reference to their
selection of media contents, having great contnol ehoice options and more important their
easier access to almost all types of conventiohsd pmodern media content. In view of the

overall study’s main assumptions, understanding esavh the relatively more important
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communication theories is very necessary to maksiple accurate predictions of the effects of
the mass media. This study has analyzed “Impa&otif/wood movies on the youth culture in

Pakistan”. The basic purpose of this study wasrd but the impact of Indian movies on the
lifestyle of young viewers. A lot of theories mag lapplied to the current study. However,

following theories are more relevant with the statlyrand.

Uses and Gratification

Uses and gratification approach explain why sonpleeexpose themselves to specific media
and why they prefer particular fraction of thosel avhy they remember, right or wrong while
some of these (effects). Blumler and Katz’'s uses gratification theory suggests that users of
media play their active role in selecting and usihg media. They also play active in
communication process. They are goal-oriented inguthe media. Different theorist suggests
that media users select those media that fulfdirtheeds. This theory assumes that the media
users also have alternative choices to select gthanfor their gratification (Griffin, 2000). This
theory focuses that audience attend, distinguishramember information that are pleasant and
are helpful in satisfying their needs. Thereforés thtudy investigated the preferences and
selecting the Indian movies by targeted audienak datermined their needs are satisfied by

viewing them.

During the early period of communication reseas,approach was emerged to study
the concept of gratification that attract and hible audiences to the different type of media and
their contents that satisfy their psychological asatial needs. According to Wimmer &
Dominick (1994) uses and gratification theory enedrgn 1940s when different researchers
started to take interest why audience involve iffeient form of media behavior, such as
reading newspaper or listening to radio. Despitecafiflict among different communication
scholars to specify its approach, during the plods50s and 1960s the researchers recognized
and operationalized many psychological and somabponents that were supposed to be the
precursors of different patterns of consumptiongratifications (Wimmer & Dominick, 2006).
Greenburg and Dominick (1994) resulted that sodiats assumed the usage of television by

teenagers as an important and informal source arhileg. During the period of 1970s the
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researchers of uses and gratification theory fatuea gratification sought instead of
gratification outcomes. They deeply examined theivatons of audience and studied the
additional topologies of their uses and to identify factors that made the people to use media to

satisfy their social and psychological needs (Raypl996).

The researchers of uses and gratification theagted multiple of responses. As Katz,
Gurevitch and Haas (1973) assembled a detail fipsgpchological and social needs that are to
be satisfied by exposing to various mass mediaeRypen (1974) tried to refine uses and
gratification in its theoretical perspective andpwsed that certain basic needs interact with
social environment and personal characteristicpealple to recognize the problems and their
solution. Those problems and solutions are havimgr tdifferent causes for gratification
behavior that they get by using the media and adbsvities. Media usage and other behaviors
tend to produce gratification that has great infleeeon the individuals of the society and society

itself.

Blumler (1979) described the three basic socidbfaoof media gratifications: normative
influences, change in lifestyle of socially distribd and the reaction of the individual regarding
social environment. Uses and gratification approacsimply an attempt to explain something
about communication that individual use from diéfierr other resources in their environment to
achieve their certain goals and satisfy their neétddepends on the assumption, explicit or
implicit that has internal consistency or consisteri_undberg & Hulten (1968) described the
uses and gratification model by elaborating fivengtnts of model: Audience is considered as
active audience i.e. a significant part of mass imeage is supposed to be goal oriented
(Mcquail, Blumler, & Brown, 1972).

Blumler and Katz’s uses and gratification theorggests that users of media play their
active role in selecting and using the media .Taksp play active in communication process.
They are goal-oriented in using the media. Difféerdreorist suggests that media users select
those media that fulfill their needs. This theorssuames that the media users also have
alternative choices to select the media for thetification (Griffin, 2000). This theory focuses

that audience attend, distinguish and remembenrrdton that are pleasant and helpful in
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satisfying their needs. Therefore this study ingaséd the preferences and selecting the Indian

movies by targeted audience and determined thedsare satisfied by viewing them.

This theory provides five categories of social @sgichological functions of media and
this study supports these functions and provespgblaple use media to gratify different needs.
People select particular source to watch moviesrdaong to their needs. Katz et al. (1973-74)
see the use of mass media by the audience fongettinnected or disconnected from others.

They listed five categories on the social and pshagiical functions of the mass media.

Cognitive needs (acquiring information, knowledged understanding).
Affective needs (emotional, satisfying, or visugperience).
Personal integrative needs (strengthening cretyipdonfidence, stability, and status).

Social integrative needs (strengthening contadis family, friends, etc.).

a r W DpnE

Tension release needs (escape and diversion).

Three general approaches have followed in thesdiest (1) requirement of needs,
followed by purpose of the extent to which the maediatisfy them; (2) observation of
gratifications, followed by an attempt to reconstrihe needs that are gratified; and (3)
determination of the social origins of audience extptions and Gratifications. McQualil,
Blumler, and Brown (1972), suggested the followzagegories of audience:

. Diversion (escape from routine and problems; emalicelease).

. Personal relationships (social utility of infornmati in conversations; substitute of the
media for companionship).

. Personal identity or individual psychology (valuginforcement or reassurance; self-
understanding; reality exploration, etc.).

. Surveillance (information about things which miglftect one or will help one to do or

accomplish something (Severin and Tankard, 1997).
This theory is related to the present study as erswvatch Indian movies to get new

ideas about life styles, dresses & hair stylegalt also be said that the Indian movies satisfy

their affective needs, social integrative needs efision release needs. The viewers seek
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knowledge and share information with other and aiscease their understanding about different
cultural patterns by viewing the movies that maysgatheir cognitive needs. As majority of the
viewers watch Indian films and other programs tgfoaable television which provide variety of

channels that fulfill their affective and socialagrative needs.

Movie provides them satisfaction and escape fdaity routine and tensions that fulfill
their affective and entertainment needs. As ententant need, Indian movies have great
acceptance and are being watched widely in Pakitaese movies are not only watched on
cable television but extensively available in foohCDs and DVDs elsewhere in Pakistan.
Having easy access, these movies spread rapidRakistan and have become one of the

common entertainment commodities.
Social Cognitive Theory

It is the study of how people process social infation, especially its encoding, storage,
retrieval, and application to social situationsn8ara (1977) stated in social cognitive theory
that behavior is enlightened as a three way, admn reciprocal process in which personal
aspects, environmental influences and behaviorroaealty interact. A fundamental principal of
understanding of theory is that people learn ndt tom their personal experiences but also by
observing others performing the behaviors inferenaethose actions. This theory concerned
with the social context of learning. The processrmiitoring others is most powerful when
individual being observed is influential. Socialgogive theory differs from behaviorist theory
in the principal that effect of strengthening sobehavior or actions on the basis of human

subjects. This implies a casual relationship betwaenan behavior and environment.

Because of the prominent role the mass media ptagoiciety, understanding the
psychosocial mechanisms through which symbolic camaoation influences human notion,
affect and action is of significant import. AlbéBandura’s social cognitive theory provides a
conceptual frame work which observes the deterntshand mechanism of such effects. Social
cognitive theory explains psychosocial functioniimgterms of triadic reciprocal causation
(Bandura, 1986). According to this model, behavemgnitive, biological, and other personal

factors; and environmental events all operate &yanting determinants that influence each
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other bi-directionally. This theory explains that learning phenomena resulting from direct
experience can arise vicariously by observing peEsgdehavior and its consequences on them
(Rosenthal & Zimmerman, 1978). This indicates thaitv people’s behavior patterns equal to
observed behavior. In other words, the theory shbew some learned behavior is a direct
result from watching that behavior in others (Bty&nZillman, 1986). Humans often learn

behavior by actions they see, even if they appedi\orather than in real life.

The human characteristic of vicarious capacityegiwus the ability to learn without
having direct experience, which emphasizes theilplesenpact of mass media on behavior
(Bryant & Thompson, 2002). Humans have the abtlityconceptualize, so they can learn by
modeling the behavior they observe in others (Pe2601). The theory thus emphasizes
cognitive activity as originator to behavior; wheternal factors (such as TV) affect behavior.
social learning occurs in one’s individual enviraamty both by design and willingly, a “vast
amount of information about human values, styleshofking, and behavior patterns is gained
from the broad modeling in the symbolic environmehthe mass media” (Bandura, 2001). By
replicating everyday life, the media can provideaasiodel for how people should behave in
their daily lives. Observing “real-life” on telesion does not just result in plain impressions.
However, through repeated exposure to an action iandiewing the positive feedback that
behavior elicits, the television viewer can actpadkcquire enduring attitudes, emotions and

behavioral preferences toward actions, placesiogshBandura, 1986).

Social cognitive theory consisting of four compotsethat involved in observational
learning. These are the following: attention, réten production and motivation. Inflexible
irrational fear can be diminished by modeling iefices that transmit certain useful information
about effective imitating strategies. In self-edfty :the exercise of control, Bandura and his
colleagues (1997) have declared that process oklnmgdinfluences, exercise their effects by
altering the values and beliefs of viewers. Theihavior can be bolder when they have strong
imitating efficacy. The values may also be devetbped changed continuously by repeated

exposure to molded priorities.

During the period of their daily life people havieedt interaction with small fraction of

social and physical environment. Much of the redeavork on observational learning from
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television is agitated with one or more of four hwoetological problems (Comstock et al, 1978).
They stated “we would desire to see research worsoaial learning through television in which
different variety of behaviors are allowed to cawteas possible results.” The basic purpose of
the following research is to use the Bandura’'s 71@nd 1986) social cognitive theory to
determine the cultural effects by watching Indiaavias that are being watched in Pakistan.
Research on learning through television modelinghase related with vicarious reinforcement
than direct reinforcement. The socialization prsce$ individual is largely influenced by
numerous aspects such as family, school, envirotahdéactors etc. Direct experience and
participation are dominant factors which build timepression of youth in their recognized

environment. Television play important role in gejtthe outside world into homes.

This theory is relevant to the present study, dkigistudy researcher has tried to find out
the areas of daily routine which might be affedsgdmedia contents. In this study, researcher
tried to find out how media is portraying differesdnditions and different atmospheres. Then
respondents were asked how they behaved in the sénagions. Basically, the main purpose
was to find out the role of media in influencingopke’s daily routines. The people observe the
information by modeling and then involve in an weetiprocess of transforming useful
information conveyed by modeled events for memepresentation. After process of observing
and transforming information, the symbolic conceipsi are translated into appropriate course of
action and motivated whether people put into pcactwhat they have learned. As researcher
studying the impact of Indian movies on the youigmers and the trend introduced by these
movies, which operate as an external environmerdgrevit seems everyone is following the
trends presented by these movies and channelshé&Niewers watching same movie pick the
idea according to their own frame of reference Whiaries according to individuals’ personal

factors which may lead to change their behavior.

Variables of the study
The present study has following independent anemiggnt variables:

Independent variable

Page | 148



International Journal of Research (IJR) Vol-1, Issue-9, October 2014 ISSN 2348-6848

“Watching Bollywood movies” was an independent a&ble of the study. This means the time
spending on watching Indian movies by respondeherdfore greater the time spending on

watching Indian movies greater will be the effect.
Dependent variable
“Effect on lives of youth” as dependent variablexplained below:

» Domestic and other activities

« Family ,friends, parents and other social intecacpatterns

e Youth and their life style

e Cultural transformation i.e. language, dress, fdwbit, festivals, tradition,

religion, music.

Study’s Major Concepts and Conceptualization
Concepts

A concept is term hat expresses an abstract ideaetb by generalization from particular and

summarizing related observation (Wimmer & Domini2R03). Concepts may be impossible to

observe directly, such as justice or love or theyy have referents that are readily observable,
such as a tree or a table (Bailey, 1982). Concagtgeneral idea and involve abstract thinking
(Young, 1930).

Conceptualization
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Conceptualization is the process of formulating dafining the problem at hand (Smith, 2000).
Conceptualization is refining and specifying thestadct concept. It is the stage in which
definition is provided to your ideas so that they ceadily measures and providing a particular

understanding of concepts in the context of owltegiestions (Csiernik, 2010).
Major concepts

A concept is simply an abstract notion or idea, stwing that is not concrete. It is a mental idea
or perception. The major concepts of the presentdyst its conceptualization and
operationalization are given in the following manne

Bollywood

The term Bollywood is the unofficial expression diser the Mumbai-based Hindi language film
industry in India consisting of songs, dance andsimuHowever these Indian films are
considered to show us how the mentioned certaiturfies have been influenced by course of
time, so through the research on movies, we waah&byze whether our revealed assumption is

right or wrong.
Exposure to Indian movies:

It is another dimension of study’s concept thaterefto viewers’ watching habits (very
frequently-not at all) of Indian movies on cablketesion, CDs, or DVDs.

Time spending on watching Indian movies:

It refers to the number of hours (6-10 hrs) thevwes usually spend on watching Indian movies

and other entertainment programs per week, detesthre level of watching for this study.
Attention paying:

It is another dimension which is conceptualized asatheunt of attention (very much —not at

all) the viewers usually pay on Indian movies.
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Viewers’ perception:

It refers to the perception of viewers (very mudi-at all) about effects of Bollywood movies
whether it creates or reinforces perception andvighog, information, entertainment,

infotainment, satisfaction, aggression or creatiiogence.
Youth

Youth is the time of life between childhood and l#fthod (Macmillan, P. 1981). It means the

young male and female students from universityarfyBdha.
Cultural transformation

Cultural Transformation comes as a result of congteessure that is internally-motivated rather
than externally-originated. Cultural Transformatioreates better-lasting, long-term results.
Culture is the cornerstone of a particular socigty.it is the innumerable aspects of life which
encompasses the learned attitudes, behavior, vdlaksfs, religion, language and dressing that
are the components of particular society. It isaappt that culture in Pakistan is constantly
changing with the course of time. Therefore it waeresting for the researcher to dig out the
particular changes occurring in cultural transfaiioraof Pakistan and its relationship with the
watching of Indian movies. Thus the researchertalasn language, food habits, religion, dress,

and some of the traditional indicators.
Language

Language is the primary delineator of cultural gr®because it is an important mean by which
members of society communicate with each othdiltdts the observations and perceptions and
thus affects the unpredictable message that is wheh two persons try to communicate.

Language is the powerful fraction of the culturel @largely influenced by watching the Indian

movies. Formally and informally people of Pakisspeak Urdu and English language as well.
Because of similarity of Urdu language with the dHifanguage, the people of Pakistan watch
more Hindi movies. In Pakistani culture people esgdly youngsters feel proud in speaking

English words and Hindi words and try to includesé words in their regional language to leave
as impression. This study evaluates the effeckirdi language on youth in Pakistan.
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Food habits

Pakistani people generally prefer to eat simple kgt food i.e.daal, rice, roti, vegetables,

chicken, meat fruit etc. Indian dramas and moviescaeating great impact on eating trends in
process of change. So it was assumed that thiscinmpght have changes their eating and food
habits and creating a keen desire of McDonald astifbod culture among the young generation
in Pakistan. This study tried to determine whetherfood habits are changing among the young
students of university of Sargodha or not. It isisidered that change in food habits among

young generation directly affects the food habitsaziety.
Dress

In urban areas of Pakistan the educated peopléhasdressing of semi-western style. The local
dress consists of kurta and shalwar while the acld@d sherwani are particularly used on
special occasions. The young women generally wese olorful dresses on formal occasions.
They commonly wear shalwar kamiz and dopatta wihiéy also use sari on special events i.e.

marriage ceremony. As clothing has become a veppitant symbol of the youngsters.
Religion

Indian movies are not only manipulating their natoultural values but also largely transmitting
the western culture. Indian dramas and movies aglgushow their religions other than Islam
that are widely exposed to the people of Pakiskémwever, their values are different from
Pakistani society. The researcher imagined thdt sygge of conditions could affect the religious
traits in Pakistan. Some of the researches havelued that Indian dramas and movies are
giving excessive exposure to Hinduism (Pervez, 2086tion and offensive scenes in these
movies can influence their attitude and behaviwratals their daily lives and religion. Therefore

the present research tried to determine the eftédtsndi religious values on the young viewers.
Traditions

In Pakistan, family is headed by an old male mentbewhom full respect and protection is
given, thus we can conclude that is male-orienteiesy. Oldest man in the family acts as guider

for the others. But now a day’s Pakistani peopéelargely being exposed to western, Indian and
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other culture’s rituals, values, traditions andifeds like holi, diwali, touching feet, Valentire’
Day, Halloween etc. are not associated with Pakistarms, values and traditions. Many of the
Indian norms and traditions are being followed by tyoung viewers in Pakistan. These
traditions have also changed the rituals of Pakistaarriage system. The statement is verified
by Tariq (2004) conducted his study on “invasiorrmfian culture through movies”. This study
evaluates the influence of Indian movies on thditi@ns of Pakistan and also tried to find out
the certain changes taking place in our traditions.

Operationalization

Conceptualizations how you measure the conceptualized variables. thastranslation of an
idea into a measurable construct and is the st#pstts the stage for data collection (Csiernik,
2010). The process of moving from conceptual dediniof a construct to a set of specific
activities or measures that allows the researchebserve it empiricallfNeuman, 2007).

Operationalizaion of Major Concepts:
Bollywood:

It is oprationalized that Bollywood film’'s essentieomponents largely affected the cultural

practices of the viewers.
Time spending on watching Indian movies:

It is oprationalized as how much time youth spemdveatching Indian movies and their
preferences towards watching other movies and taimierent programs on cable television, CDs
and DVDs.

Attention paying:

It is operationalized as how much attention themveis usually pay in watching the Indian

movies and on their cultural traits.

Viewer’s perception
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It is operationalized as the perception of viewaysut the effects of Bollywood movies and their
cultural traits whether it creates or reinforcesrcpption and providing information,

entertainment, infotainment, satisfaction, aggm@ssir creating violence.
Youth

It is operationalized as the students of varioysadenents of university of Sargodha and who
fall between the ages of 18-30.

Cultural transformation

This factor was operationalized with the five fastaconsisting of language, food habits,
dressing, religion, and with some of the traditiassndicators of cultural transformation.

Food

It is operationalized as acceptance of Bollywood/ie® as best source of entertainment and the

usage of Indian and western dishes and fast faatcctianged pattern of eating and dining.
Dress

It is operationalized as acceptance of Bollywoodvie® as best source of transmitting new
fashion and dress designs and usage of westerrndrah fashionable dresses as formal and

informal wear.
Language

It is operationalized as acceptance of Bollywoodvie® as best source of transmitting its
language and knowing about Hindi and English words.

Traditions

It is operationalized as acceptance of Bollywood/ie® as best source to know about Hindi and

western culture and traditions.
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Religion

It is operationalized as acceptance of Bollywood/ie® as best source to get information about

Hindu religion and changing patterns.
Study’s Hypotheses

According toKothari (2004)“A hypothesis is tentative assumption made in otdedraw out
and test its logical or empirical consequencesis l generalization draw from theory itself and

when has been tested and found correct it becorpad af the theory itself.”

The major hypothesis of the study was “greateretygosure of Indian movies greater the
effects on the lives of youth in Sargodha, Pakistre sub hypotheses of the study were as
follows: The more the native consumption habitdnafian movies on cable television then the

more their knowledge about Hindi language.

1. Itis more likely that young viewers are more degent on Indian movies to gratify their
entertainment needs.

2. It is more likely that respondents use cable tsiewi more as compared to other source
for watching the movie.

3. It is more likely that males more participated iender interaction pattern shown in
Indian movies as compared to females.

4. It is more likely that the respondents of all demagdpic groups are attracted by different
aspects in Indian Movies.

5. The more the viewers watch the Indian movies thie®,more their interaction pattern
affected with the friends and parents.

6. The more the viewers’ time spending on Indian mgvtben, the more effects on their
dressing.

7. The more the viewers take interest in watching ®Wadlod movies then, the more
influence on their cultural practices.

8. The more the viewers watch Indian movies then,nloee they use the Hindi language

words in their daily life.
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9. The more the viewers watch Indian movies thenntlee they like the Hindi rituals and

=

customs.

Chapter-4
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Research Methodology

The section of the research in which the methodsetased are described. The research design,
the population to be studied and the research lamdesearch instrument or tools to be used are
discussed in the methodology (Elsevier, 2009).rblento measure the effect of media, survey
method has been applied to carry out this resedioh.present study is designed in order to
explore and examine the impact of Bollywood mowesthe cultural values of Pakistani youth.
This purpose cannot be accomplished unless tharngsés systematic, creative, logical and

accurate.
Research method

A survey is not just a specific technique of infatron gathering. Questionnaires and other
technigues such as planned and in-depth intervietasgrvation, and content analysis are also
widely used. Neuman (2007) describes survey aslitgtige social research in which one

systematic asks many people the same questionsréicerds and analyzes their answers.” A
survey is the systematic method of collecting deden population of interest that tends to be
quantitative in nature and aims to gather infororatrom a sample of the population through the

use of planned and standardized questionnaire gM&arKing, 1999).

Survey research is one of the most essential afeagasurement that encompasses any
measurement procedures that involve asking quesfrom respondents. The study was started
to determine the viewer's perception about Indiaovies on cultural values through different
sources. Different components that were analyzedumwey are jeans-shirts, sleeveless tops,
skinny dresses, sari for women, miniskirts, andylskirts, remix songs, fast music, dance and
kisses. These characters are familiar in Hindi m®what are watched frequently. The survey has
helped the researcher in collecting informatiorwatching Hollywood and Bollywood movies,
so that analysis could be made by comparing tHeipatterns.
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Research design

Research design is the fundamental plan that Hibkpsesearcher to collect data and guide in
analysis phase of any research work. Researchrdesig be referred as a framework which
indicates the specific kind of information to bdlected as well as source of data and method
used in collecting them. However, on the basi$isf $tudy research design used in gathering the
required information is the survey on the basisstfictured questionnaire, interview and
personal observation. Collected date is based saorigéve and inferential statistical tools to
measure the data. The primary and secondary datsoarce of information on impact of Indian
movies on cultural values of Pakistani youth. listhtudy the questionnaire were used for
respondents as instrument for data collection. phgose of the study is to explore and
document the impact of Bollywood movies on Pakisyauth, their cultural practices and about

their nature of interest in different movie’s camnte
Population

A population is a set of units that the sample eant to represent. The units that make up the
population will depend on the unit of analysis (¥aR002).

The term population means the group or collectimat tve're interested in generalizing about.
Population is that aggregation of the elements fiwhch the sample is actually selected
(Babbie, 2010). Wimmer and Dominick (2006) definepplation as “a class or group of
subjects, variables, concepts or phenomenon”. ‘fidpilation of the study may be living or non
living things in which as study is conducted.” Thesearcher is engaged in collecting
information for the study (Nnayelugo, 2001).

The researcher is interested in collecting the éfat@ large population but due to the
time and financial limitations, total 300 viewerslodian movies from university of Sargodha
are selected as a sample of the study. The populafithis study consists of the viewers of the
Bollywood movies from university of Sargodha. Thaglong to different sex, Education level
and age group. In this research study, young peoipkgge group (18-30) from university of
Sargodha are selected for the sample.
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Sample

A sample is obtained by collecting the informatedyout only some members of the population
(David, 2000). Wimmer and Dominick (2008efine “a sample is the subset of the population
that is taken to be the representative of the eeqopulation.” It is will of every researcher to

study the entire population to make the whole erfiundation for the purpose of finding and

for research study. After observing the grounddaittis relatively complex for the researchers
to study the whole population. The sampling fras@&00 respondents (150 male, 150 female)
aged 18-30 from university of Sargodha. Researstpkacan be defined as the part or section of
a population that is actual number or part of awgfopulation that is independently selected for

such study (Ezeja & Ogiliph, 2005). All of the sdmg can be characterized into two types.

Probability. “ It is selected according to the mathematical gindsl and the chances for
selection of each unit is known” (Wimmer & Dominj&003).

Reinard (1994) states “It refers to tendency oelifood with which an event occurs in a
population.” In probability sampling the entire pdgtion in known, each individual in the
population has a particular probability of selest®nd sampling occurs by a random process
depends on probabilistic (Fredrick & Forzano, 2009)

Non probability. A simple set of persons that are chosen for sgyult does not follow the
guidelines of mathematical probability (Wimmer & mimick, 2006). It is also referred as

opportunity or convenience method.

Non probability sampling is such type of samplieghnique in which samples are collected in a
process that does not provide equal chances of Isalected to the individual in a population
(Castillo, 2009).

Sampling method

This research has applied the purposive and coaneaisampling technique for the selection of

sample from required population. A variety of saimgpimethods can be utilized, individually or
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in combination. Purposive sampling relies on trdgjuent of researcher when it comes to select
unit (people, organization, events, piece of d#étaj are to be studied. In purposive sampling
subjects are selected for a good reason tied fwogas of research. While “Convenience sample
also known as accidental or available sample incwisubjects are selected because of their
convenient accessibility and proximity to researciesample size of 300 was further divided

on the basis of age, gender, and education.
Sample size

This refers to number of items to be selected fromverse to comprise sample. This is
considered the major problem before research. ideea$ the sample should not be too large or
too small. It should be optimum. The method wasduge the data collection from desired
population. Due to time and financial constrainsyas not possible for researcher to get data
from large number of people in Sargodha city. Tfeees the 300 registered regular respondents
(out of almost 18,000 students) of equally consgstimales and females from university of
Sargodha were selected. The sample size is anties$actor of any empirical research in which
objective is to draw conclusion about a populafrmm a sample. It depends on the expense of

data collection.
Framing the questions

A standardized questionnaire comprising 11 closetkd questions where the respondents had
to choose answers from the given categories. Bal&83) has defined the closed ended
questions as the questions in which the resporsigeatts one or more of the specific categories
provided by the researcher. As described by hinch sguestions should be used where the
answer categories are discrete, distinct and velgtifew in number. Wimmer & Dominick
(2003) state that, the respondents select an arnfserara list provided by the researcher in
closed ended questions. They are of the view thedet questions are popular because they

provide greater uniformity of response and the ams\are easily quantified.

The first four questions relate to the informatioegarding the demographic
characteristics of the respondents which inclugdr thige, gender, education and occupation all

of which are divided into their categories : ag8-g4 to 25-30 ), males and females; graduate,
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Master and m.phil students. These questions werassigned numbers as they were the part of
the cover page and were mainly used to get thec ldsmmographic information. The first
guestion was asked to explore respondents’ frequehexposure to different movies. Question
no.2 was asked to explore the respondents’ timadspg habits on watching Indian movies.
Question no.3 was asked to explore the respondesgsof various sources for movie. Question
no.4 was included to measure the presentationffgfreint gender interaction in Indian movies.
Question number 5 deals with the respondents’ &eqy of participation in different gender
interaction shown in Indian movies. Question no&svasked whether the respondents’ were
attracted from different aspects of Indian movi@siestion no.7 was included to reveal the
respondents’ perception about social interactiotn \warents, friends, family members and co-
workers. Question no.8 was asked to explore thgoretents’ perception related to the Indian
dresses that have come to Pakistani culture. Qumesid.9 deals the thinking pattern of
respondents about effects of Indian movies on eatitural aspects. Question number 10 and
11 were designed to determine respondents’ frequehase of different Hindi words and their

liking about Hindi customs and traditions.
Data collection

The researcher should use different techniquestaold for data collection about different

aspects. The study of personal documents, obsemngatinterviews, questionnaires, schedule etc.
are the techniques and tools for collection of date data of the research work is collected
through the administration of questionnaire, inw and personal observation from

respondents in the University of Sargodha. Therunsénts used for the collection of data are
meant for university students which were used ésearch work. The questionnaire is used to
measure the independent and dependent variabledifiet® in research questions and

hypothesis. The questionnaire were read and apgrbyeny supervisor and it contains about
eleven questions. The instrument used is valid usx# enables the researcher to collect quick
and accurate data. To ensure the accurate datctoof, the questionnaires were distributed

ldirectly by researcher to the desired respond&nisiversity of Sargodha.

The following instruments used have helped the amber in collecting aggregate

amount of data for the study. The data collecticss veompleted in two months (August-
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September). All the questions were standardizedet@lop uniformity in asking questions and
recording responses. Face to face procedure wadeatland all the respondents were contacted

personally.

Data Reduction

It is the process of reducing large masses of tataroduce a few summary statistics that
involve grouping data into tables, in geographreg@resentation and calculating statistics (Kirch,
2008). Data reduction is transformation of humeraraalphabetical digital information that are
derived empirically or experimentally into a comext; ordered or simplified form. Data
reduction is a kind of analysis that sharpens, $esudiscards and organizes data in such a way
that final results can be drawn and establishetelibed the researcher to make some decision
about type of data; he or she will get from larggadset. Primary guidance of the researcher in
data reduction decision is clearly defined analysigective accompanied by an analysis plan.

This objective may be based on the required reBeprestions addressed in the study.

The data was reduced after its collection. It is@y the translation of information from
one form to another to simplify the problems of lgsis storage and dissemination to other
scholars. Data in computer analysis assigned a onadder instead of letters or words. Then
words and sentence responses were changed intcensigad stored in computer. After coding
process is completed, the next step was to applystital technique for purpose of drawing
findings. To fulfill this requirement SPSS softwamas used. First a separate data sheet was
created in which a separate and exclusive colummedch variable is provided. During all this
process all the numerical numbers were analyzedstmed in the computer. The data was
assigned a number to each response categoriehdopurpose of computer analysis. For

example gender: Male was assigned 1 and femalasggned 2.
Data presentation

The data is presented using invariants frequenshape of graphics; chart and tables along with

interpretation to make it understandable (see étaild in the next chapter-5).
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Chapter 5

Findings
Movies are playing its significant role in providientertainment to large number of people. The
results of this study explore the viewer’s watchirapits of movies and its influence on cultural
pattern of the young viewers. In answering someaieh questions set earlier in the study, the
researcher found that majority of the students dems Indian movies for getting entertainment
or just to kill the time than other media. It wasther observed that the viewers watch the
movies with a degree of difference. The descriptaralysis of the study focuses on the
demographic of the respondents that are age, gemdieication, occupation and tried to
determine their effects on the viewers of the Indimovies, because of cheap and easy
availability, Indian movies are being watched blycss of the country almost everywhere. It
has become one of the common entertainment comesdithis study tried to understand
whether demography affect the watching habits efvilewers or not. The descriptive analysis is

presented in percentage through tables.

The analytical review of the viewer's watching fdient movies shows that overall
(51.7%), age (25-30) show (53.2%) significantly stimes watch Hollywood as compared to
their other categories respectively. However sorhghem watch Hollywood movies very
frequently m.phil (63.3%) but observed the simd#uation as compared to their other education
categories. It is further observed from the fimdinhat age (25-30) respondents (61.7%) master
respondents (64.6%) while students (56.4%) siguifily very frequently prefer to watch the
Bollywood movies for their entertainment while diani situation is observed in males and
females respondents’ responses in watching Bollgvowvies as compared to their cross

categories respectively (see table 1.1). The cosgraof the study’ findings regarding watching
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to Lollywood movies depicts that respondents sigaiftly somewhat prefer to watch Lollywood
movies. It is observed from the research findirgg majority of the respondents never prefer to

watch Lollywood movies as compare to their compgetategories respectively (see table 5.1).

Table (5.1).Watching Habits Of Movies

Overall Age Gender Eation
Hollywood Movies A B C D E F G
Very Frequently[] 38.7 47.3 388 58.7 54.0 HH8.3 63.3
Somewhat 51.7 47.3.253 354 440 44.0 36.730.0
Not at all 09.6 05.48.0 06.0 02.0 02.7 05.006.7
Bollywood Movies
Very Frequently 56.4 38.4 61.7 58.7 54.0 36.5 64.6 2.13
Somewhat 39.6 49.1.135 354 44.0 55.3 33.367.8
Not at all 04.0 12.93.2 06.0 02.3 08.2 02.205.3
Lollywood Movie
Very Frequently 14.6 19.6 9A3. 16.7 12.7 14.7 11.9 .710
Somewhat 46.4 24.8.63 40.0 413 55.3 60.33.5
Not at all 39.0 33.26.2 21.3 36.7 30.0 28.85.8

N=300 170 130 150 150 150 120 30

[A=18-24, B=25-30, C=Male, D=Female, E=GraduateMaster, G= M.Phil,
[WVery frequently means very frequently and frequentl
Somewhat meansesshat and rarely, Not at all mean never.

: Figures in tladle show percentage.

Figure 5.1 Time spending on watching Bollywood Moeis

Overall
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The analytical review of the time spending of Baolbod movies by overall respondents
reveals that significant majority of respondentt.846) watch these movies on average from six
to seven hours per week, followed by 28 % respaotsdeho watch Bollywood movies from 8-
10 hours whereas 17% are those who watch theseemémi more than 10 hours (Figure 5.1).
These findings show the strong viewing pattern8aifywood movies by overall respondents.
The analysis based on gender reveals a slightrelifée between male and female viewers time
spending on watching movies. The data for examgpleals that 17 % males as against 14.7%
females watch the movies for more than 10 hourklye8omewhat similar difference has been

observed between the other three time spendingad¢s (figures 5.2 and 5.3).

Figure 5.2 Male

m6-7H

m7-8H
8-10H

m10+H

Figure 5.3: Female
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Graph 5.1 Viewers ‘use of Sources for Movie

The findings about people’s extent of usingawss sources for watching movie reveal that
respondents significantly use cable television nforewatching movie as compared to CD,
internet, cinema and dish antenna. While the figslifurther indicate that they significantly
somewhat use CD for watching movie followed byrin&t. The comparative analysis of study’s
findings reveals very significant difference inngpicable television for watching movie among
other sources while the respondents significarglyen prefer to use cinema and dish antenna as

compared to their other categories respectively.

Graphic 5.1
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The viewers prefer to watch Indian movies for aetgrof reasons. The movies are a cluster of
SO many components that is why the viewers weredds& give their opinion about such
components. As it is observed from the findings angj of them think that dance is
significantly shown very frequently (68.6%) as cargd to mix gathering (53.5%), drinking
(51.0%), eating (54.7%), singing (64.7%) and hahdksg (52.3%) in parties and other
celebrations respectively(see table 5.2).The ageket analysis regarding the respondents’
responses about presentation of mix gathering ollyBood movies reveal that age (18-24) are
(55.9%), males (53.5%) significantly very frequgntviewed about gender interaction
presentation in Indian movies while age(25-30) &dw32.7%) respondents significantly
observed that mix gathering significantly neveesented in Indian movies as compared to their
cross categories respectively. According to thevespranalysis it has been found that
presentation of mix gathering in Bollywood movieveals that age (18-24) are (51.8%) and
graduates (50.8%) who significantly somewhat viewbdut the presentation of office working

in Bollywood movies as compares to their competiagggories respectively(See table 5.2).

The comparative analysis of data regardirgsgntation of drinking in Indian movies
shows that age (25-30) observed (52.7%) femalegl¥®B8and respondents of masters (64.1%)
are of the view that drinking is significantly vefsequently presented in Indian movies as
compared to cross categories respectively. Thenigsdabout data regarding presentation of
eating in Indian movies show age (25-30) percentH#gg0.1%) females (58.7%) and m.phil
(64.3%) very frequently viewed that eating is siigaintly presented in Indian movies but less in
percentage in not at all responses of presentatiomating as compared to their competing
categories respectively. The comparison of findirgggarding presentation of singing in Indian
movies depicts that age (18-24) show (55.4%), fem&B 8.3%) and graduates (50.5%) are
significantly very frequently as compared to thaioss categories respectively. The finding of
the study further revealed that respondents ab@septation of hand shaking in Indian movies
are of the view that age (18-24) present (46%), rttedes (51.3%) and master (53%) are

significantly very frequently as compared to thmmpeting categories respectively.

Table 5.2Frequency of presentation of gender interaction iBollywood movies

Overall Age Gender Eatian
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Mix Gathering A B C D E F G
Very Frequentlyl] 53.3 559 352 535 43.3 405 394 411
Somewhat 35.0 36.732.1 36.4 40.9 34.7 47.88.2
Not at all 11.7 07.432.7 10.0 15.8 24.83.1 20.7
Office Working

Very Frequently 36.1 36.6 &12. 454 48.0 48.2 0.5 535
Somewhat 53.9 51.88.33 443 41.3 50.8 130.36.0
Not at all 10.0 11.609.1 10.3 10.7 10.@9.7 10.7
Drinking

Very Frequently 51.0 43.8 X57. 46.0 584 435 64.160.0
Somewhat 36.7 46.51.13 30.0 335 43.8 26.125.7
Not at all 10.0 09.811.8 14.0 08.1 12.99.8 03.6
Eating

Very Frequently 54.7 85 60.1 50.6 58.7 50.62.4 64.3
Somewhat 40.4 50.94.03 434 374 447 30.24.1
Not at all 05.0 03.605.9 06.0 04.0 05.854 03.6
Singing

Very Frequently 64.7 554 4. 274 38.3 50.5 40.826.5
Somewhat 30.3 34.8 0.44 521 30.0 30.2 41.042.9
Not at all 05.0 09.815.6 205 317 19.38.21 30.6
Dancing

Very Frequently 68.6 48.7 ®8. 64.0 634 60.6 60.963.6
Somewhat 24.7 26.93.92 29.3 282 215 21.17.8
Not at all 06.7 05.407.4 06.7 06.4 06.97.0 03.6
Hand shaking

Very Frequently 52.3 46.0 @8. 51.3 36.0 415 52.035.7
Somewhat 39.7 43.09.35 453 54.0 50.3 39.455.8
Not at all 08.0 11.013.7 03.4 10.0 08.28.6 08.5

[A=18-24, B=25-30, C=Male, D=Female, E=GraduateMaster, G= M.Phil,

dWVery frequently means very frequently and frequentl

Somewhat meanseswshat and rarely, Not at all mean never.
: Figures in tlable show percentage

The people’s extent of their participation in difat gender interaction patterns of Indian
movies is another major concern of the study andewes of the respondents (table 1.4) shows
that almost all of the overall respondents sigaifity somewhat participate in gender interaction
patterns of Bollywood movies-mix gathering, offiaerking, drinking, eating, singing, dancing
and hand shaking. However the little amount of tle@enthose who never prefer to participate in
different gender interaction patterns of Indian meevbut not at significant level. The findings

regarding viewer’s participation show that majorit§ the overall respondents significantly
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somewhat participate in such activities which idels: mix gathering (46.6%) ,office working

(55.6%), drinking (47.3%), eating (46.3%), singi@%), dancing (42%) and hand shaking
(41%) respectively (table 1.4). The comparison lbé trespondents’ scores on index of
participation in different gender interaction patteof Indian movies with different demographic

characteristics, Most of the cases reveal the ainsituation that is observed in respondent’s
responses of mix gathering. Those who belong toatiee (25-30) are (46.8%), males (54.7%)
and master (56.6%) significantly very frequentlytiggpate in mix gathering as compares to
their competing categories respectively. The stidgsults regarding responses’ of various
categories, participating in office working alstugtrates somewhat difference. The findings
with regard to office working reveal that age (Z§.&re (54.1%) males (48%) and M.phil

(53.9%) are significantly somewhat more satisfigthwarticipating as compared to their cross
categories respectively. The findings with regardrinking shows that age (18-24) are (27.7%),
females (28%) and graduate (27.1%) significantlyengarticipated in drinking as compares to
their cross categories. while the age (18-24) 4re706) males (52%) and graduates (51%) who

significantly very frequently participated in eajins compare to their other categories .

The results further reveal that respondentigiaaiting in singing are significantly very
frequently includes: age (18-24) show (47.7%), nh.p517.6%) while females (60.4%) who
significantly never prefer to participate in singias compared to their competing categories .In
case of dancing age (25-30 show (47.7%), malesl¥db.and graduate (50.4%) who
significantly very frequently preferred to partiaie in dancing as compared to their cross
categories respectively. The comparison of theaedpnts ‘demographic characteristics in terms
of their participation in gender interaction of dashaking reveal that age (18-24) are (49%),
females (54%) and m.phil (44.1%) who significantigver preferred to participate in hand
shaking in gender interaction of Bollywood movies eompared to their cross categories

respectively (table 5.3).

Table 5.3 Frequency of participation of gender inteaction in Bollywood movies

Overall Age Gender Education
Mix Gathering A B C D E F G
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Very Frequently  42.0 126  46.8 54.7 39.3 341 56.6 36.8

Somewhat 46.6 20.0 2.64 27.3 48.0 53.0 921.56.3
Not at all 11.4 04.710.6 18.0 12.7 129215 06.9
Office Working

Very Frequently 34.4 36.2 36.7 37.7 32.7 30.8 36.636.3
Somewhat 45.6 44.2 4.15 48.0 43.3 471 41.9%53.9
Not at all 20.0 11.6 09.2 14.3 10.7 10.009.7 10.8
Drinking

Very Frequently 28.0 26.8 39.8 26.7 29.3 247 18.031.4
Somewhat 47.3 45.3 .436 52.0 42.7 48.0 59.544.9
Not at all 24.7 27.723.8 21.3 28.0 27.3225 237
Eating

Very Frequently 29.4 477 30.4 52.0 26.6 51.0 26.938.8
Somewhat 46.3 373 .745 273 45.4 250 44.136.3
Not at all 24.3 25.023.9 20.7 28.0 24.029.0 2438
Singing

Very Frequently 31.0 47.7 36.7 27.3 22.2 31.3 40.27.6
Somewhat 440 23.0 929. 420 52.3 39.6 23.50.8
Not at all 24.3 28.360.4 20.7 25.5 23.135.8 21.6
Dancing

Very Frequently 350 315 47.7 451  30.7 50.432.3 321
Somewhat 420 450 .329 30.0 447 23.1 41.%0.0
Not at all 23.0 225220 249 246 26.525.8 179

Hand shaking

Very Frequently 340 3838 23.0 334 46.0 26.2 31.244.6
Somewhat 41.0 395 450. 45.0 440 48.1 42.033.3
Not at all 25.0 20.7 26.6 22.6 10.0 25.7 8.8 221

[A=18-24, B=25-30, C=Male, D=Female, E=GraduateMaster, G= M.Phil,
[IWVery frequently means very frequently and frequentl

Somewhat meansesshat and rarely, Not at all mean never.
: Figures in the table shavgentage

The analysis of respondents’ responses about tatimaaf various aspects of Bollywood movies
reveals that majority of the overall respondengsificantly very frequently attracted from these
aspects of Bollywood movies which include: storp%g, cast (56.2%), music (56.6%) set
design (55.7%), songs (62%), violence (46.6%), mrea(53.3%), comedy (57.4%), dialogue
(57%) and suspense (56%) respectively (table It.&.further observed from the findings that
little difference between very much and somewhéie Tindings regarding people’s attraction
with story of Bollywood movies observed that agé-8D) are (58.1%), males (60.6%), and
M.phil (53.6%) significantly very much attractedin story but graduate (13.9%) respondents

Page | 170



ﬁg International Journal of Research (IJR) Vol-1, Issue-9, October 2014 ISSN 2348-6848

IR

who significantly never attracted from story inlBawood movies. One of the findings of the
survey research on casts in Indian movies showagat(25-30) reveal (47.1%), males (40%)
and M.Phil (53.5%) who significantly somewhat attesl from story in Bollywood movies while
age (25-30) show (55%) significantly very frequenih responses as compared to their cross
categories respectively. The findings further iadkcthat respondents attracted from music are
(61.6%) females and master (59.7%) who signifigandry much attracted from music in
Bollywood movie while age (25-30) who are only (B8%bgnificantly never attracted from
music as compared to their cross categories ragplgc The comparative analysis of study’s
findings reveals that age (25-30) show (61.2%), dies (60.7%) and master (62.4%) who
significantly very much attracted from set desigrndian movies but with very little difference
as compared to their cross categories while somerasaonses show little difference among

their percentages.

People are largely exposed to various componeinBollywood movies, so they are
more attracted from these components. One of th& dmminant aspects is songs that largely
attracted the viewers. The results of the presemtysfurther show that respondents are very
much attracted from songs as compared to their adwegories while the age (25-30) depicts
(46.6%), males (34.3%) and graduate (41.7%) whoifszantly somewhat attracted from songs
but with little differences among their percentage compared to their cross categories
respectively. The comparison of the respondentsresc on index of attraction in case of
violence in Indian movies reveals same situatiat th observed in very much and somewhat
respondents’ responses. The results of the stuthefushow that age (25-30) show (56.9%) and
master (54.9%) who significantly very much attrdctieom violence in Indian movies as
compared to their cross categories respectivelylgtd.5). In case of romance age (25-30)
respondents show (57.5%), females (64.3%) and gtadi®5.5%) who significantly attracted
from romance in Indian movies while the similarfelience has been observed in somewhat

responses of romance among different demographi@cteristics.

The findings of the study further observed tge (25-30) show (59%), males (70.7%)
and m.phil (64.3%) who are significantly very mwattracted from comedy in Indian movies and

also show little difference in responses of somevaimut comedy. As it is further observed
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from the study that females (68%) and M.phil (66)%86e more attracted from dialogue as
compared to their competing categories respectiwehile females (26%) and M.phil (24.5%)
who are less in percentage in somewhat responaesittihacted from dialogue as compared to
their cross categories respectively. The analygithe respondents responses concerning the
aspect of suspense that attracted the responddmw that females (38.4%), graduate (55.9%)

are more attracted as compared to females ,masde.phil in case of comedy.

Table 5.4 Attraction in different aspects of Bollyvood movies

Overall Age Gend Education
Story A B C D E F G
Very MuchT] 50.0 482 58.1 60.6 49.3 44.2 51.8 53.6
Somewhat 37.7 40.2 .933 274 38.0 419 4182
Not at all 12.3 11.608.0 12.0 127 13.9 6.60 13.2
Cast
Very Much 56.2 55.0 33. 51.3 494 447 46.89.3
Somewhat 37.7 33.5 147. 40.0 304 43.5 43.%3.5
Not at all 12.3 12509.6 12.7 137 11.8 .809 07.1
Music
Very Much 56.6 50.6 59.5 422 61.1 54.1 59%35
Somewhat 35.4 37.8 538. 29.6 30.9 359 33429
Not at all 08.0 11.603.0 08.1 08.0 10.006.6 03.6
Set design
Very Much 55.7 53.7 61.2 50.7 60.7 51.262.4 53.5
Somewhat 36.7 40.2 431. 394 333 412 28429
Not at all 07.7 06.107.4 09.3 06.0 07.6 9.60 03.6
Songs
Very Much 62.0 63.4 .@9 60.7 683 12 624 60.7
Somewhat 30.7 29.5 .646 343 250 417 29.B2.1
Not at all 07.3 07.408.5 06.0 06.7 07.18.50 07.2
Violence
Very Much 46.6 429 B6. 453 48.0 40.6 54.%0.0
Somewhat 44.0 46.7 236. 456 434 49.4 35.82.9
Not at all 09.4 10.706.9 09.1 08.7 10.0 .509 07.1
Romance
Very Much 53.3 47.4 B7. 53.3 64.3 55,5 43.86.1
Somewhat 37.7 40.2 135. 386 26.7 347 35.89.2
Not at all 09.0 12.407.4 08.1 06.0 09.80.12 24.7
comedy
Very Much 57.4 37.2  ®9. 70.7 60.7 55.9 58.84.3
Somewhat 35.4 55.7 534. 220 30.7 38.3 32.25.0
Not at all 07.2 08.006.4 07.3 08.6 05.8 .709 10.7
Dialogue
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Very Much 57.0 53.6 &4. 53.3 68.0 518 61.3 66.9
Somewhat 36.0 38.4 338. 413 26.0 41.8 3024.5
Not at all 07.0 08.006.9 05.3 06.0 06.4 8.60 08.6
Suspense

Very Much 56.0 53.1 B57. 54.0 52.3 35.3 5380.8
Somewhat 36.7 28.9 937. 174 38.4 85 39.8 358
Not at all 07.3 18.005.0 28.6 09.3 08.8 6.60 03.6

[A=18-24, B=25-30, C=Male, D=Female, E=GraduateMaster, G= M.Phil,
(IWery much means very much and much,
Somewhat meanseashat and rarely, Not at all mean never.

: Figures in tlable show percentage.

The critical review of the respondents’ opinion shovattimajority of them significantly very
much affected in interaction with the parents andnfls followed by their interaction with,
coworkers and family members. The findings of thelg further revealed that interaction with

family members are somewhat affected from Indiarigs(graphic 5.2).

Graphic 5.2 Effects of Bollywood movies on pattern of social interaction
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People are exposed to various Indian channels ricertainment, their dressing styles and

adoption also influenced by Indian movies and Indialture. To determine different adoption
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patterns and role of Indian culture in changingdhessing style of Pakistani people, the present
finding of the study reveal that according to tleegeption of overall respondents Indian dramas
and movies performs major role in transmitting tieev dressing styles and Indian couture. The
results of the survey illustrate that a significamdjority of the respondents, however are of the
view that their dressing styles have come to Pakistulture from Indian culture. The findings
of the study in term of adoption of jean show thge (25-30) are (61.1%), graduate (71.2%)
who presented their views more than other crossgoaies about adoption of jean while a slight
difference is observed in males and females’ veeguently and somewhat responses about
adoption of jeans while (19%) females who signifita never think about adoption of jean as
compares to their cross categories respectivalycake of t-shirts age (25-30) viewed (63.3%)
and master (68.8%) who significantly very frequemtbserved about the adoption of t-shirts as
compared to their cross categories while age ()8a4d (45.1%) males (34.7%) and graduate
(45.3%) who significantly somewhat presented thew point about adoption of t-shirts from
Indian culture. The findings revealed that age Z48-are (52.9%), males (58.7%nd graduate
(49.4%) who are significantly somewhat about adoptf sleeveless tops while females (59.3
%) presented their perception about adoption advakess tops from Indian movies more than
their competing categories (see table 1.6). Fen&@%) and m.phil (63.2%) are significantly
very frequently in case of skinny dresses; whildes#28.1%) and age (18-24 are (21.8%) who
significantly never in case of respondents’ respenagbout skinny dresses. It is also further
observed that females (48%) and master (49.4%)sigroficantly very frequently viewed about
the adoption incase of coat and suit for men whge (25-30) are 59.1%), males (59.3%) and
graduate (56.8%) who significantly somewhat vievabddut adoption of coat and suit for men
from Indian culture as compared to their crossgmies.

The comparison of the respondents’ demograghacacteristics in terms of adoption of
Indian dresses that have come to Pakistani cuboevs the difference. The findings of the
study according to respondents’ perception aboopth of sari for women show that age (25-
30) show (46.3%), females (58%) and graduate (4B.8¢nificantly vey frequently viewed
about the adoption of sari while age (18-24) a®1%) and master (15.8%) who significantly
never think that sari has come to Pakistani culage€ompare to other categories. The findings

further revealed that males (63.3%) and maste®#p significantly very frequently presented
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their perception about adaption of long skirts whgraduate (45.9%) who significantly
somewhat adopted the long skirts as compared iodther categories.

It is further observed from the findings that ma{é6%) and master (64.4%) who are
very frequently but with little difference in thetategories while age brackets show very little
difference in respondents’ responses as compar#teiocross categories. The present study’s
findings further observed that age (25-30) are (p5@tnales (49.6%) and graduate (66.8%) who
significantly very frequently are of the view thatkets have come to Pakistani culture from
Indian movies while age (25-30) present (54.3%)lem&b4.9%) who presented their perception
about uppers more that their competing categongsith a similar situation observed among

their competing responses.

Table 5.5 Adoption of dresses from Indian culture

Overall Age Gender Education

Jean A B C D E F G

Very Frequentlyl]l 56.6 50.0 61.1 534 60.0 71.2 68.1 40.5
Somewhat 35.3 40.2 432. 38.6 31.0 20.6 23.452.0

Not at all 08.1 09.806.5 08.0 19.0 08.2 08.607.5

T-shirts

Very Frequently 57.0 46.4 63.3 58.7 55.3 477 68.8 .055
Somewhat 35.0 45.1 222 347 253 453 20.541.4

Not at all 08.0 08.514.5 06.6 09.4 07.0 10.703.6

Sleeveless tops
Very Frequently 52.7 40.6 575 34.0 59.3 440 53.7 8.3%

Somewhat 38.3 529 35.7 58.7 22.0 49.4  38.732.3
Not at all 09.0 06.506.8 07.3 187 06.6 07.69.4
Skinny dresses

Very Frequently 48.4 441 51.0 27.0 59.0 47.6 53.8 63.2
Somewhat 42.0 34.1 40.0 449 414 40.7 36.627.9
Not at all 09.6 21.809.0 28.1 08.6 11.7 09.609.9

Coat and suit for men

Very Frequently 51.1 384 329 340 480 32.0 494 953
Somewhat 44.3 52.7 59.1 59.3 42.0 56.8 40.952.4
Not at all 04.6 08.9 8.0 06.7 10.0 11.2 09.708.1
Sari for women

Very Frequently 49.0 441 46.3 299 58.0 489 38.9 40.3

Somewhat 43.3 36.8 43.6 54.3 35.7 42.3 45.349.6
Not at all 07.7 19.1 .10 1438 06.3 08.8 15.810.1
Long skirts

Very Frequently 51.0 447 45.7 63.3 52.8 47.0 56.9 575
Somewhat 40.7 456 43,5 26.0 32.6 459  27.27.7
Not at all 08.3 09.7 .80 10.7 09.6 07.1 16.016.6
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Mini skirts

Very Frequently 454 455 39.6 46.0 36.0 57.4 64.455.9
Somewhat 447 447 52.0 34.7 54.0 36.6 26.30.0
Not at all 096 09.8 4€8. 09.3 10.0 06.0 09.44.1
Jackets

Very Frequently 49.7 43.4 55.0 33.7 496 66.8 42.1 40.0
Somewhat 40.0 47.7 35.0 499 34.9 20.4 42.458.9
Not at all 10.3 08.9 ao. 16.4 115 12.8 15.511.1
Uppers

Very Frequently 53.0 46,5 543 54.9 39.8 49.3 55.8 3.4
Somewhat 393 447 36.5 36.0 47.8 41.0 37.446.0
Not at all 07.7 08.8 D9. 09.1 12.4 09.7 06.810.5

[A=18-24, B=25-30, C=Male, D=Female, E=Graduate Master, G= M.Phil,
[IWVery frequently means very frequently and frequentl
Somewhat meansesshat and rarely, Not at all mean never.
: Figures in tlable show percentage.

After the influx of cable television and CD culturePakistan for the last decade, the influence
of Bollywood movies on native Pakistani cultureolsserved to large extent because people take
more interest in watching Bollywood movies for etdegment. The results of the present study
in terms of the effects of Bollywood movies on laage depicts that overall (60%) age (18-24)
are (70.2%), males (65%) and master (67.8%) swgmtly very frequently of the view that
Indian movies influenced our native language whémales (47.6%) and m.phil (56%) who
significantly somewhat think about the influencemmdian movies on our language as compared
to their competing categories respectively. Thes@me study’s findings further reveal that age
(25-30) perceived (58.4%), females (66.6%) and enafi3.8%) who are significantly very
frequently in responses about effects on dressesiohative culture while age (18-24) show
(50.6%) and m.phil (57.2%) who significantly someawlobserved in respondents’ responses
regarding the influence on dresses as compardtkiodompeting categories respectively (table
1.7). The comparative analysis the of data reggrdifects of Indian movies on native cultural
patterns in case of life styles found that age Z48-are (52.7%), males (48.6%) and m.phil
(50.7%) presented significantly very somewhat pafoa about effects on life style while age
(25-30) are (63.3%), Graduate (63.5%) who signifiljavery frequently viewed about effects
on Indian movies on life styles of native culture eompared to their cross categories

respectively. The of the study about effects ofidndmovies on native festivals of Pakistan
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reveals that age (18-24) viewed (51.5%) and gradu@?.7%) who significantly very frequently
presented their perception about effects on fdstiwdile males (56%) and master (65%) are
significantly somewhat in responses while age ketchave little difference in their somewhat
responses about effects on festivals. It is furtiieserved from the findings that Indian movies
largely affected the Pakistani culture and musige Arackens (25-30) viewed (62.3%), males
(58.7%) significantly very frequently presentedithmerception about influence of Indian music
on Pakistani culture while graduate, master andhin.gepicted same condition in very
frequently responses about music. Master (45.6%0) wignificantly somewhat observed in
responses about music influence as compared to ¢beipeting categories respectively. The
effects of food habits reveal the findings thatrallg46.3%), age bracket (25-30) show (49.9%),
and master (50.9%) who significantly somewhat presktheir perception about the effects of
Indian movies on food habits on Pakistani cultdarahds while males (19.7%) significantly
never think that food habits affected the Pakistadiure as compared to their cross categories
respectively. It is further observed that femal&5.§%) and m.phil (65.7%) are significantly
very frequently observed in respondents’ respordeErit influence of drinking on Pakistani
parties and other celebrations while age (25-3@)ved (17.3%) significantly never think about
influence of drinking on our native culture as cargul to their cross categories respectively (see
table 5.6).

Table 5.6 Effects of Indian movies on native cultu

Overall Age Gender Education
Language A B C D E F G
Very Frequently 600 70.2 422 65.0 484 415 67.8 39.6
Somewhat 35.0 443 43.722.7 47.6 294 28.6 (66.
Not at all 05.0 055 .14 09.3 04.0 16.5 03.04.4
Dresses
Very Frequently 52.3 384 58.4 52.7 66.6 39.7 538 39.2
Somewhat 32.7 506 33.6 35.0 26.7 48.8 38.7 .57
Not at all 15.0 11.0 .@7 103 06.7 115 08.503.6
Life style
Very Frequently 62.0 40.9 63.3 35.3 41.6 63.5 49.8 42.1
Somewhat 33.7 527 22.2 486 35.0 206 43.0 .70
Not at all 03.3 064 .®7 06.1 134 15.9 08.207.2
Festivals
Very Frequently 55.3 51.5 39.8 39.0 40.7 427 25.0 385
Somewhat 39.7 41.7 48.5 56.0 41.0 40.0 65.0 .%45
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Not at all 05.0 06.8 71. 07.0 183 17.3 10.018.0
Music

Very Frequently 57.0 52.0 62.3 58.7 430 555 605 62.3
Somewhat 37.0 33,5 20.8 34.7 40.9 30.0 456 .029
Not at all 06.0 145 46. 06.6 16.1 145 13.908.7
Food habit

Very Frequently 44.7 542 475 40.5 48.9 58.7 38.7 56.5
Somewhat 46.3 35.3 49.9 39.8 40.2 34.8 50.9 927.
Not at all 09.0 105 ®2. 19.7 10.9 06.5 10.715.6
Drinking

Very Frequently 36.0 50.8 487 36.0 655 60.0 46.5 65.7
Somewhat 48.3 420 350 584 30.6 35.6 47.2 530.
Not at all 157 072 173 05.6 03.9 04.6 06.37.8

[A=18-24, B=25-30, C=Male, D=Female, E=GraduateMaster, G= M.Phil,

[IWVery frequently means very frequently and frequentl

Somewhat meansesshat and rarely, Not at all mean never.
: Figures in tladle show percentage.

The findings of the present study regarding pegplse of Hindi words in their everyday life
shows that overall (18%) and respondents of aksypf demographic characteristics very much
use the word pitaji as compared to other words Wwihnclude: mataji, patti, patni, Namaste,
dhanyawad, Aarti, yatra, ashirwat, badhaaee ho,nthina karo, pariwar, samasia, kirpa,
pratna, bhawishar and prampraespectively. The findings of the present studgarding
respondents’ using habits of other Hindi swords éwsv, show different situation. The overall
respondents having different demographic charatiesiare those who significantly somewhat
and never like to use the Hindi words in their gdife. However, majority of the overall
respondents of all types of demographic charatiesisiever prefer to use the Hindi words. It
can be concluded on the basis of observed empfiiaihgs that pitaji is the only word that is

used more as compared to all other categoriesdbée5.7).

Table 5.7 liking to use Hindi words

Overall Age Gender Education
Pitaji A B CcC D E F G
Very Frequentlyr] 18.0 144 11.1 11.7 09.4 613 12.6 14.3
Somewhat 41.0 315 309324 287 295 31.3 639.
Not at all 41.0 54.1 8.6 57.9 61.9 56.9 56.146.1
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Mataiji

Very Frequently
Somewhat

Not at all

Patti

Very Frequently
Somewhat

Not at all

Patni

Very Frequently
Somewhat

Not at all
Namaste

Very Frequently
Somewhat

Not at all
Dhanyawad
Very Frequently
Somewhat

Not at all

Aarti

Very Frequently
Somewhat

Not at all

Yatra

Very Frequently
Somewhat

Not at all
Ashirwat

Very Frequently
Somewhat

Not at all
Badhaaee ho
Very Frequently
Somewhat

Not at all

Chinta Na karo
Very Frequently
Somewhat

Not at all
Pariwar

Very Frequently
Somewhat

Not at all
Samasia

Very Frequently
Somewhat

Not at all

Kirpa
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11.7
35.1
53.2

12.4
31.1
56.5

09.0
32.0
59.0

07.4
36.6
56.0

06.0
32.7
61.3

07.0
29.7
63.3

07.4
25.3
67.3

08.7
32.4
58.9

08.0
32.4
59.6

10.4
34.0
55.3

09.0
29.6
61.4

08.3
28.7
63.0

13.4 06.4 07.7 08.0
312 324414 304
55.6 1.3 50.9 61.6
09.8 059094 111
40.2 34.629.5 28.2
50.0 .%9 61.1 60.7
089 03.7 07.3 07.3
259 315 26.6 242
65.2 &4 66.1 68.5
045 064 094 06.6
357 251 336 314
59.8 .%8 57.0 62.0
11.6 10.2 126 08.0
348 305 33.0 350
536 .39 534 58.0
10.7 09.6 10.0 08.0
2777 335 313 260
616 %6. 587 66.0
10.0 08.0 11.7 04.0
28.7 29.6 27.4 30.0
61.3 #42. 60.6 63.0
054 09.0 086 153
357 286 25.7 213
589 42 66.7 634
07.2 06.9 146 153
31.2 275 247 243
616 .® 60.7 604
07.2 06.9 12.7 07.0
26.8 25.726.7 30.0
66.0 7.4 60.6 64.0
09.0 064 115 153
28.6 26.6 27.7 35.5
62.4 67.0 60.8 49.2
054 07.0 08.0 06.3
439 29.027.7 27.6
50.7 64.0 64.3 66.1

08.9
35.9
55.2

08.2
26.0
65.8

05.9
25.9
68.2

05.8
35.9
58.3

05.8
35.9
58.3

07.7
25.9
66.4

05.3
28.2
66.5

07.1
27.1
65.8

13.9
36.1
56.0

05.3
28.4
66.3

05.3
27.1
67.6

06.5
32.8
60.7
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09.9 08.0
30.8 030.
59.362.0

07.6 08.6
353 39.
57.152.1

065 07.7
26.7 28.2
66.864.1

07.3 07.8
327 214
60.00.87

08.4 07.8
346 300
57.062.2

07.2 07.0
304 250
62.467.0

06.8 08.3
28,5 25.0
64.66.7

06.3 04.3
27.7 527.
66.068.2

07.1 07.7
35.0 631.
57.960.7

05.4 08.1
33.4 423.
61.267.5

054 05.6
269 26.0
67.168.4

05.47.3
296 27.2
68.®5.5
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Very Frequently 07.3 16.1 06.9 05.3 08.4 059 140 075

Somewhat 27.7 319 26.531.3 31.6 27.0 350 26.0
Not at all 65.0 52.0 66.6 63.4 63.0 67.1 51.06.5%
Pratna

Very Frequently 05.0 06.3 04.8 08.0 06.7 056 07.6 07.6
Somewhat 29.6 315 28.824.2 26.6 249 249 259
Not at all 65.4 62.2 66.6 67.8 66.7 65.5 67.566.5
Bhawishar

Very Frequently 08.0 08.2 06.9 06.0 13.3 140 165 111
Somewhat 27.0 26.8 25.726.1 23.6 221 23.1 280
Not at all 65.0 65.0 674 679 63.1 63.9 60.5 .90
Prampra

Very Frequently  06.6 10.0 059 06.9 129 08.3 10.3 10.2
Somewhat 26.7 26.0 26.727.0 24.0 31.7 214 298
Not at all 66.7 640 674 66.1 63.1 60.0 68.3 .060

[A=18-24, B=25-30, C=Male, D=Female, E=GraduateMaster, G= M.Phil,

[IWVery frequently means very frequently and frequentl

Somewhat meansesshat and rarely, Not at all mean never.

: Figures in tladle show percentage

The comparative analysis of the data regardingdikhe Hindi customs and traditions reveals
that respondents of all types of demographic charatics do not like Hindi customs and
traditions very much. The apparent reason that sesnthatMangal phera, touching feet;
Sindoor, ashirwat, karwa chaugnd holi, diwali and raksha bandhaare not according to
Islamic tradition and culture. However, somewhdtedence is observed in all the types of
demographic characteristics. In casemfching fegtfemales (35%) somewhat like it more as
compared to males (26.5%). The results of the studlger reveal that females who significantly
somewhat likekarwa chautand raaksha bandharas compared to males. The review of the
findings reveals that significant majority of dtlet types of respondents significantly somewhat
and never like the Hindi customs and traditionsveky little difference is observed among

respondents’ demographic categories respectivalrin of somewhat and not at all Responses.
Table 5.8 Liking for Hindi customs and traditions

Overall Age Gender Education

Mangal phera A B C D E F G
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Very MuchT] 06.0 07.2 085 06.5 02.4 06.96.5 07.6
Somewhat 29.0 27.7 299 288 294 247 247 264
Not at all 65.0 65.1 ®1. 64.7 68.2 684 67.8 .066
Touching feet

Very Much 9.0 13.0 19.3 129 07.7 06.5 11.8 09.0
Somewhat 30.0 40.8 45.0 26,5 35.0 30.2 279 275
Not at all 61.0 46.2 B5. 60.6 57.3 63.3 60.3 .563
Sindoor

Very Much 07.0 08.8 09.2 154 134 07.7 11.9 05.7
Somewhat 326 339 350287 344 311 312 385
Not at all 604 573 &5 559 522 61.2 559 .85
Ashirwat

Very Much 09.0 09.0 07.1 10.0 10.6 07.6 04.0 147
Somewhat 36.3 35.7 427 30.0 36.7 31.7 36.5 28.5
Not at all 547 553 X0. 600 527 60.7 495 6.8
Karwa chauth

Very Much 11.0 053 121 12.7 150 086 153 11.0
Somewhat 31.0 29.8 270 205 344 256 339 35.0
Not at all 58.0 649 609 66.8 50.6 658 508 4.06
Holi

Very Much 08.0 10.1 099 134 111 047 05.9 06.6
Somewhat 37.0 29.2 275310 289 345 34.0 30.1
Not at all 55.0 60.7 ®2. 556 62.0 60.8 60.163.3
Diwali

Very Much 08.3 114 124 095 11.3 06.3 12.5 11.0
Somewhat 340 30.6 216 305 20.3 334 30.9 21.4
Not at all 55.7 58.0 ®6. 60.0 68.4 60.3 58.6 7.66
Raaksha Bandhan

Very Much 10.3 11.2 153 17.0 069 109 11.0 13.4
Somewhat 33.3 319 298 215 315 332 37.2 33.6
Not at all 56.3 56.9 549 615 61.6 559 51.8 .053

[A=18-24, B=25-30, C=Male, D=Female, E=GraduateMaster, G= M.Phil,
[(IWery much means very much and much,
Somewhat meansesshat and rarely, Not at all mean never.
: Figures in tlable show percentage.

Statistical Analysis

Statistics is the study of collection, organizatianalysis, explanation, and presentation
of data. It works with all the perspectives of thilse, in terms of the design of surveys and
experiments, the planning of data col lection (Dmdg2003). Statistics helps in studying

statistical facts and drawing conclusion. With bedp of statistics it becomes easy to estimate
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the exact positions of many difficult phenomenan¢Bi 2001). We have two types of statistics,
parametric and non parametric statistics. A teamigf non parametric statistics is Chi Square.
The properties of chi square test distribution wiertly examined by the Karl Pearson in 1900
(Pearson, 1983). This technique used to demonsftrdte distribution of observed frequencies
differs from the expected frequencies. Chi squae nominal or ordinal level data so this test
uses frequencies instead of means and variance ghladi, 2006).

Definitely the Chi Square test is the most impdrtand most used member of the
nonparametric family of statistical tests. Chi Sgus used to test the difference between an
actual sample and another supposed or formerlyplegiad distribution for instance that which
may be expected due to chance or probability. Tés$ can also be used to determine the
differences between two or more actual samples, (k897). In mass media research it is
common practice to put the level of probability@t or .05, which means that either one or five
times out of 100, significant findings of reseasthdy take place due to random error or chance
(Wimmer and Dominick, 2006). Researcher set 5§ (05) probability levels for this study. It
indicates that the researcher has a 5% chance kihgha wrong decision about accepting the

research hypothesis or rejecting the null hypothesi

Table 5.9 Watching habit of movies
Chi-square Test Statistics

Freq.of

Hollywood Freq Bollywood|Freq.of

movie movie lollywood movie
Chi-Square [36.000 68.500 94.600
Df 4 4 4
Asymp. Sig. ].000 .000 .000

a. 0 cells (.0%) have expected frequencies less thahhé
minimum expected cell frequency is 60.0.

Table 5.10 Using source for watching movie

Chi-square JteStatistics

Cable tv use fqCD use fo|lnternet use fdCinema use fdDish antenna uj
movie movie movie movie for movie
Chi-Square |47.833 60.233 26.333 181.267 129.867
Df 4 4 4 4 4
Asymp. Sig. ].000 .000 .000 .000 .000
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Chi-square JteStatistics

Cable tv use fqCD use fo|lnternet use fdCinema use fdDish antenna uj
movie movie movie movie for movie
Chi-Square |47.833 60.233 26.333 181.267 129.867
Df 4 4 4 4 4
Asymp. Sig. ].000 .000 .000 .000 .000

a. 0 cells (.0%) have expected frequencies legsGhdahe minimum expectecell frequency i
60.0.

Chapter-6
Summary and Discussion

In this study, sustainable efforts have been madexplore the impact of Bollywood movies on

the cultural patterns of young students of Sargddhaersity, Pakistan. It was explored that

majority of the respondents prefer to watch Indwaovies on cable television network as cable
television has been introduced in Pakistan durlmgy last decade. The year 2000 witnessed
mushrooming of cable networks all over the counifiyis raised the question that Indian movies
through cable television may have effects on the/@aulture of young viewers because cable
TV is quite affordable, easily available round theck and provides variety of channels to watch

the movies and other programs.

The core purpose of the study was ¢padit the effects of Indian movies on social and
cultural life of young viewers. Therefore, the stucecords the respondents’ consumption
patterns of Indian movies and determines theirllefeviewing. The findings of the previous
related researches (Michael, 1997; Tariq 2004 etaQurat-ul-Ain, 1998) have made the
researcher to determine that Indian movies do kawse direct or indirect effects on the culture
of the young viewers. Therefore, this research @ddhto whether or not the Indian movies have
effects on the young students of Sargodha Uniyeesid to measure the magnitude of these

effects. The analysisef the findings showed that overall respondentdepred Indian movies
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relatively more as compared to Lollywood and Holbpa (table 5.1). The findings extended full
support to research hypothesis: It is more likdigttyoung viewers are more dependent on
Indian movies to gratify their entertainment nee€tlsis situation is in line with the findings of
different studies (Shakuntala, 2006; Murthy, 19884&jida, 2012) which reveals watching habits

of Indian movies of youngsters and their prefemexlie for entertainment.

The analysis of the empirical findimgsealed that the respondents had less dependency
on internet, cinema and dish antenna as comparte tcable networks for watching the movies
(graph 5.1). The findings of the study extendetidupport to the research hypothesis: It is more
likely that respondents use cable television mereanpared to other source for watching the
movie. This situation also supported by differezgearch studies (Zia, 2007; Ferguson, 1993; &
Fatima, 2000) conducted on the watching the cablevision for different purposes. The
findings in terms of viewers’ time spending on wahg Indian movies further revealed that they
mostly watched Indian movies from 6-7 hours in &kvéhat are differentiated in terms of their
demographic characteristics.

The empirical evidence further indicated that Wieavers also thought that the various
gender interaction patterns are largely presemtdddian movies that are mix gathering, office
working, drinking, eating, singing, dancing and thashaking. The review of the respondents’
scores on index of participation in gender intecscpatterns presented in Indian films indicated
that male students participated more in mix gatiggroffice working, eating, and dancing as
compared to female students. The study’'s resultended partial support to the research
hypothesis: It is more likely that males more m#pited in gender interaction pattern shown in
Indian movies as compared to females. The findofgdhe study partially supported to male’s
participation in eating and dancing but partialgjected in term of participation in office
working, drinking, singing and hand shaking (tabl&).

The critical analysis of empirical evidences ine of effects of Indian movies explore
that respondents of all demographic groups areham@tracted from the contents and aspects in
Indian movie that are story, casts, music, setgtlesiongs, violence, romance, comedy, dialogue
and suspense (Table 5.4). The study’s findingsisregard rejected the research hypothesis: it

is more likely that the respondents of all demobragroups are attracted by different aspects in
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Indian Movies. This situation showed the contradictby different studies (Scrase & Srinivas,
2002; Michael, 1997) which reveals that Bollywoodwes influenced the large number of
audience through different ingredients of filmstthave become the driving force of Bollywood
movies.

It was also observed from the findings of theesrch study that the majority of the
viewers documented their opinion that Indian movargely affected their interaction patterns
with parents and friends but significantly somewatiected with the family members (graph
5.2). The study’s findings in this regard extendell support to the research hypothesis: The
more the viewers watch Indian movies then the ntloe@ interaction pattern affected with the
friends and parents but partially supported in tesfnthe interaction pattern with family

members.

Another major concern of the study was to explbee effects of Indian dresses and its
effects on Pakistani culture. The analytical revieisthe findings in this regard revealed that
Indian movies largely affected the dressing of peeple and played major role in making the
respondents’ mind to adopt various dresses showndian movies that affected the Pakistani
culture (table5.5). The study's findings in thisgaed extended full support to research
hypothesis: the more the viewers’ time spendindgndimn movies, then the more effects on their
dressing. It was explored that Indian dressesjék@s, t-shirts, sleeveless tops, skinny dresses,
sari, long skirts and uppers showed in movies playwst effective role in adopting these

dresses on different occasions.

The main focus of the study was to explore tliects of Indian movies on native culture
of young viewers. After the review of the empirieaidence, it was observed that Indian movies
played their significant role in changing languadiesses, life style, festivals, music, food habits
and drinking patterns of the young viewers. Thdicai analysis of the observed empirical
findings of the study further indicated that effecf Indian films on cultural practices of native
youth was differentiated on the basis of their aggnder, and education level(table 5.6).The
findings of the study extended partial support e hypothesis: The more the viewers take

interest in watching Bollywood movies, then the enmfluence on their cultural practices but it

Page | 185



ﬁg International Journal of Research (IJR) Vol-1, Issue-9, October 2014 ISSN 2348-6848

IR

was partially rejected as viewers’ food habits dridking habits were affected less as compared
to all other catgories and partially accepted the influence of dndmovies on the language,
dresses, life styles, festivals and music was mereompared to food habit and drinking in this
regard.

The review of the respondents’ ugiliiferent Hindi words in their daily life showed
that respondents of all the demographic groups Wl use Hindi words in their daily routine
life (table5.7). The findings of the study rejectbé research hypotheses: the more the viewers
watch Indian movies then the more they use the iHarjuage words in their daily life .This
situation showed contradiction to many study’s (8n2007;
http://cultureandyouth.blogspot.com; Sara, 2012; V@HO, 2003) findings conducted on
influence of Hindi movies on language of people achhhave showed that youngsters use plenty
of Hindi wordings and feel proud to use three tarfdetter Hindi film ‘dialogue while

conversation with their friends , colleagues anthvamily members.

It was evident from the observemtience that majority of the respondents did ra li
the Hindi customs and traditions likmangal phera, touching feet, sindoor, ashirwat,vkar
chauth, holi, diwali and raksha bandhanThe study’s findings in this regard rejected the
research hypothesis: The more the viewers watctainchovies then, the more they like the
Hindi rituals and customs. The responses of thertgajof respondents showed that they did not
like these Hindi rituals and customs (table 5.8).

Suggestions and Recommendation

Keeping in view the findings and analysis of thedstat hand, following suggestions and
recommendations are proposed:
» After the rapid expansion of cable television irkiBtan, its role in all the sphere of
life has gained utmost significance. Indian draiad movies are one of the spheres.
In a country like ours, where there is about noveieship of Lollywood movies, less
entertainment sources, these movies can play utratesin providing entertainment

and getting the largest viewership.
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« Although, it is an established reality that thedermels are providing lot of
entertainment and getting lot of revenue. They, édx@x, besides earning money can
serve the public by providing them the informatiabout their native culture and

mobilizing them to become the masters of their olestiny.

* Indian movie contents’ like story, dance, musiopgg romance, comedy, dialogue
and dressing are very popular among the young vegewaich are playing their role
in influencing the cultural patterns of the viewekowever, if we analyze these
movies thoroughly, we come across a conclusionatatv people who do not like to
watch the Indian movies and never listened theamdiongs. We observe negligible
viewership of Pakistani films and adoption of crddutrends among youngsters. It is
also suggested that Pakistani television chanialsld telecast such programs and

movies that could provide the entertainment andremess about native culture.

* The new communication technologies like satelli#eVision, the Internet, CD’s and
DVD’s have played a remarkable role in transfororabf culture as they facilitate an
easy access to Bollywood movies. The findings ssiggeat young students have
grown up consuming Bollywood movies and largelyaatied the values, life style,
music, dance, interaction patterns and dressingeher, also learning new values
that are reflected in these Movies. Bollywood mevappear to serve as the most
dominant communication medium in Transforming arahdgmitting cultural values
among young students. By consuming Bollywood mqvigsung students have
learned about Indian traditions and customs, whielp them in understanding and

adopting new cultural patterns.
Implications for Future Research

Following areas of research should be exploredtbgraesearchers:

e This study has provided a baseline study on thectffof Indian films particularly on
young viewers. It has explored only some factois amalyzed the effects on youngsters
in general. However, the researcher has plannedor& in future on more specific

aspects and evaluate effect on youngsters witkerdifit demographic background. There
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is a need to gauge the impact on population behgnty different social classes, income
levels, qualifications and among different age gsowSimilarly, some other dimensions
like family norms, music preferences, etc. can alsanvestigated.

* The influence of Indian movies exclusively in cu#tutransformation can be explored
among the young viewers of Pakistan. The currardyspertains to the students of the
University of Sargodha, Sargodha. It should be@eul in school and college students of
the country to see the influence of movies in thgard. In future research, some form of
quantification techniques needs to be administevesipport the findings and generalize
the results. To produce more consistent resulttenswe research, both in-depth
interviews and surveys, needs to be conducted et omuversities, with a large number
of participants.

* The role of our entertainment media and changaiftur@l pattern among youth should
be explored. It should be explored how we are riglg our values and running blindly
after Indian culture. Our norms and values have betlly captivated by Indian culture.

» The opinion of the respondents should be documenitidregards to the effects of Hindi
language words and customs exclusively. It showddekplored why such types of
customs and words did not have effect (if the fugdi are the same as are in the current
study) besides spending large amount of time oramihovies.

» The impact of Lollywood and Pakistani dramas immerof watching and adoption of
native culture should be explored in the areas whtrere is no provision of
entertainment channels through cable network. bhasause; Indian dramas and films
have gained popularity due to their large viewershi is a matter of interest and
importance to explore whether the Pakistani dramad movies enjoys the same
credibility as is being enjoyed by Indian dramad amovies in this regard and whether
Pakistani media is fulfilling entertainment need#®viewers. It should also be explored
that what role did Pakistani dramas and movies piaustaining and maintaining native
cultural values among their people.

* An exclusive study should be conducted on the oblRakistani entertainment channels

in maintaining the cultural identity among viewerdakistani society.
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